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WEEKLY REVIEW 


The New Can Prices Are Announced—Some Considerations 
“Future?’ Sellers Will Do Well to Consider—Tomato 
Surplus from Government Holdings All Gone— 

The Labor Outlook. 


The announcement of new can prices used to be the signal 
for future selling, as the canners were then able to figure their 
costs. Now, however, there are so many other important items 
entering into the costs of canned foods—labor, crop prices, 
etc.—that cans are no longer the dominating influence. The 
new prices on cans are announced on their regular page this 
week, and some may be surprised to see that they are the same 
as last year. These prices are based upon the price of tin 
plate, as they were in the past, but not wholly upon this one 
item. The first quarter’s quotation on tinplate is lower than 
last year’s, and if everything else were equal cans could have 
been sold at about $2 per thousand lower than in 1918. Labor 
charges have so materially increased, however, as to more than 
make up this difference, and so as a fact the can companies 
are generous in naming prices the same as last year. This is 
particularly true in face of the likelihood of further labor 
advances during the year. There is every reason to believe 
that labor will demand higher and higher prices this coming 
season, and give in return poorer and poorer returns, and this 
latter, in particular, plays havoc with the can output, and so 
with costs. Can contracts based upon these new prices may 
easily, therefore, stand the can companies heavy losses, and 
that is why we say the prices are generous. Canners will do 
well to note that these prices are named ‘subject to change 
without notice.’ If you can figure that costs of manufacture 
will decrease during the season, or between now and the time 
you will actually need the cans, you can come to the conclu- 
sion to wait before buying your cans. If you can see the labor 
situation that way we confess that we cannot. Personally we 
expect to see more trouble with labor in 1920 than we had 
during 1919. Why? Well, there is more of this spirit gen- 
erally termed Bolshevistic rampant among labor than most 
people realize; they have come to the determination that now 
is the time to ‘get theirs,’ and they are going to get it, happen 


what may. And being a political year, they are going to be 
abetted and not hindered by those who should help steady the 
situation. Labor has been ‘played up’ by the politicians more 


¢ 
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than ever before in its history, but this coming year will see 
that spirit running wild. And a whole horde of misguided 
moralists have turned this feature into a religious doctrine— 
a mixture of religion and social well-being on the basis of genu- 
ine socialism of the worst sort, which will have most disas- 
trous results, and which it will take years to undo and cause 
the bitterest kind of animosities before its fallacies are un- 
covered. 

The can makers who are naming future prices on their 
product now will not be the only ones who suffer from this; 
the canners must take this situation into their considerations 
before they name future prices on their goods. They saw 
much of this last season when they had to pay water-tank 
aristocrats and ‘knights of the road’ as much as $5 per day 
for such poor labor as they were able to get out of them. With 
even the best of labor it is now said that employers pay for 
time, not for labor; what must it be with the poorest style 
of ‘floating’ labor upon which the canner is largely dependent. 
Moreover, there is a steady stream of foreigners going back 
to their native countries, and hardly a trickle coming in from 
there, and all of this is of particular and direct interest to 
the operators of canneries. Fit this into your calculations on 
prices for next season’s products or you may wake up to find 
that you have figured far short of your costs. 

And there is another very important item to take into 
this consideration. It used to be that when canned tomatoes 
were up in price canned corn would be down, and vice versa, 
and while this has largely changed and nearly every single 
article of canned foods now stands upon its own individual 
basis, nevertheless canned tomatoes may be considered as the 
bell horse of the procession. The market on canned tomatoes 
has been dragging ever since the Government administered that 
solar plexus in the way it disposed of its surplus canned foods. 
It will be recalled one large operator bought, early last year, 
a very large proportion of the canned tomatoes stored in Gov- 
ernment warehouses in the East, and at low figures. Since 
then these tomatoes have been coming on the market at 
correspondingly low prices—far below the 1919 cost of pro- 
duction. It is not much wonder, then, that the canned tomato 
market has been weak, dying, dead. Now that big lot has 
gone; the Government’s supplies have been distributed, and 
even the latest scare—the holdings of the Navy—we learn, 
are off the market. So the nightmare is over and the market, 
awakening, will soon realize that supplies of tomatoes from the 
greatly reduced pack of 1919, are anything but sufficient to 
carry over until next packing season. This is a warning to 
holders of canned tomatoes to wait for prices which will re- 
turn cost and a fair profit, and it ought to be sufficient to stop 
any more sacrifices. And in face of certain costs during 1920 
at least as high, and very probably higher than in 1919, it 
should make the seller of futures realize that he must get 
higher prices than are now quoted as the spot market. 

Those who predicted better conditions after the turn of 
the year spoke better than they knew. And the change seems 
to be coming sooner than even the most optimistic actually 
expected. Just a little more patience, and nerve to hold on 
in the face of the first flutter of advancing prices and con- 
ditions will have changed. 

Few or no changes are recorded in the market prices this 
week. Business shows evidences of improvement, but buying 


has not started in earnest, as yet, but there is a better feeling 
reported, and this will soon develop into business. Con- 
sumers are decidedly more accustomed to paying what used 
to be considered high prices, than they were a year ago, and 
price is not a restraining influence to the extent it used to be. 
Retailers report their business in canned foods as improving, 
and jobbers say their stocks are low. Iventory time is pass- 
ing and the buyers will be back in the market shortly with 
probably longer lists of needs than they expected, and certainly 
heavier amounts than the market has been expecting. Where 


to find supplies will shortly be the game, and price a secondary 
consideration. 


_ NOTES AND OBSERVATIONS 
James (Jimmy) Cole is Sick—The popular president oi 


.the Atlantic Can Company, and member of the entertainment 


committees in this section has been missed for a week or more 
in the usual circles. The reason is he has been confined to his 
home with plurisy. As the week ends we are pleased to report 
that he is improving and hopes to be down at his desk next 
week. Mr. Cole and the Atlantic Can Company have both 
made rapid strikes in popularity the last few years, and the 
number of their friends is legion. 

Plenty of Room at Cleveland—That may not be strictly 
correct, but for the man who fears to go to this big Conven- 
tion because all the hotels are crowded— it is entirely true. 
Cleveland means to live up to the letter of its word—to take 
care of this Convention—and it has taken the hotel situation 
in hand in such a way that Mr. J. A. Kennedy, Chairman of the 
Convention Bureau, is able to say, as we go to press, that 
the first-class hotels are still able to care for several hundred 
persons. But don’t wait until the last minute to make your 
reservation. If you have not attended to it as yet, write or 
wire to him, and state the kind of room you wish, and he will 
take care of you. There is going to be a big crowd at this 
Convention, and you want to be one of it. 

About the 1920 Almanac—We are being deluged with 
requests for a copy of the 1920 Almanac. Please be a little 
patient, it is not vet off the press and cannot be until we get 
the last statistics. Everything is ready, waiting for these last 
figures, and as soon as we receive them—and we are promised 
them in a few days now, we will rush it through—as fast as 
the printers will let us. It will be mailed to all subscribers 
at the first possible moment. It is so expensive this year— 
being larger and better—that we had thought we should limit 
this mailing to the subscribers who are paid up. There are 
a great many laggers this year on subscriptions—and you 
are not one unless you received a subscription bill on Decem- 
ber ist. We have not decided upon this, but what do you 


think? 
INCREASED CONSUMPTION OF CONDENSED MILK IN 
SWITZERLAND. 


According to the Epicier Suisse for October, 1919, the 
consumption of condensed milk is increasing rapidly because of 
the scarcity of fresh milk. ‘‘In anticipation of a greater scar- 
city during the coming winter it has been deemed wise to es- 
tablish an important reserve of condensed milk and to pro- 
hibit any exportation whatsoever of this product.” 


ASSOCIATION MEETING DATES 


January 26-30, 1920—National Canners, Machinery and Sup- 
plies, National Brokers, Annual Convention and Machinery 
Exhibit, at Cleveland, Ohio. Headquarters Hotel Statler. 
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NEW JERSEY FOUNDRY 
Ce) & MACHINE CO. 


90 West Street New York 
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PATENT PENDING 


POINTS OF SUPERIORITY 


CAPACITY—More capacity and less space than any other cooker made. Capacity 70 cans per minute. 
Will take both No. 3 and No. 2 cans. 


DIMENSIONS—12 feet long, 18 inches wide, 5 feet high. 


ACCESSIBILITY—Each sheet is a door and can be removed quickly. Cans can be removed from any 
part of cooker. 


REGULATION—The temperature is regulated by an automatic controller. 
STEAM SAVING—It is equipped with rotary steam valve so steam will not escape. Great saving of steam. 
CAN FEED—Has endless chain elevator which will take cans from two Closing Machines. 


HEAT—It is heated by steam through perforated pipes which lead along each can track and can get higher 
temperature than boiling water. 


LITTLE POWER IS REQUIRED—As each can track is on an incline, the Cooker runs about as easily 
loaded as empty. 


TRANSFER—tThe upright shafts at each end of Cooker has a disk for each can track, that transfer the cans by 
carrying the cans on their sides from the can track on one side, delivering them around the shaft to the track 
on the other side without any friction on the cans. This is one of the greatest features yet made on any Cooker. 


Discharge Conveyor as shown in illustration furnished at extra cost 
Write for further information 


A. K. ROBINS & CO., Baltimore, Md. 
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NEW YORK MARKET 


Better Feeling Evident Since the Holidays—Retailers Expect 
Improving Trade—Buyers Expect Only Small Stock— 
Tomatoes Unchanged—Some Business in Corn— 
Buyers Inquiring for Peas—A Word About 
All Canned Foods—Picked Up in Passing. 


Reported by Telegraph. 


New York, January 9, 1920. 

The Situation—With the turn of the year, the close of the 
holiday season, which always upsets business, and the ending 
of the much feared inventory, business is really picking up 
a trifle. That doesn’t mean that any great addition to the 
trade of the past can be seen, but a better feeling pervades the 
market, and nearly all interests report that they have had a 
slightly better business, while inquiries have largely increased. 
Retailers agree that they have had a better trade since the 
turn of the year. In fact, all departments of the business 
seem to have seen something of a change. And those who 
have watched the market carefully seem to believe that this 
will continue through the coming months. They say that 
business has been so light of late that no one can possibly 
have any considerable stocks. This naturally means that they 
must buy in order to keep their stocks up. And retailers 
say that their customers are asking for larger supplies. If 
distribution improves it means that all business must improve, 
regardless of the general conditions. Holders are beginning 
to feel more confident and buyers are showing that they need 
goods by beginning operations to secure fresh supplies. It 
would appear, therefore, that the worst of the dullness is over 
and that such changes as take place in the future will all be 
for the better. Buyers are saying that they have only small 
stocks and that any considerable increase in distribution must 
necessarily lead to increased purchasing on their part, hence 
the general situation seems to them to promise fairly well. 
Conditions all through the trade are somewhat better. This 
doesn’t mean that they are normal, but they are so much 
better that all interests are feeling encouraged and are looking 
forward to continued improvement as the year advances. 

Tomatoes—No material change is reported during the 
week. It is true that more inquiry has developed, but as yet it 
has not been transformed into orders, and until it is the situation 
will not suit those who are looking for immediate results. Hold- 
ers for the most part are reasonably firm in their views and 
hold their No. 2s at $1.20, their No. 3s at $1.70 and their No. 10s 
are $6.50. In some instances it is said that the figures for No. 2s 
and No. 3s ean be shaded 5c, but in others they are held above this 
price, hence the situation is about balanced. Packers are not fore- 
ing movement. They would probably get little encouragement if 
they did. but they are at work getting conditions in shape for bet- 
ter business later. And in this they will hardly be mistaken. The 
announcement that the Navy is not going to offer its tomato stocks 
will help some, and the natural increase in business which will 
come later will be equally helpful. California No. 2%s are held 
at $1.20a1.25. and No. 10s at $5.50a5.75. Not much business is 
done, but prices are held firm and no holder seems disposed to 
allow his stock to go. As a whole, the situation doesn’t look bad 
for good business later, and prices seem likely to advance rather 
than decline. 


Corn—The market has not changed since last week. 
Business has been done in small lots chiefly. but more inquiry has 
developed and the general conditions are considered better. Some 
are sanguine enough to expect activity to increase shortly. Per- 
haps this is too much, but it shows the temper of the market as 
it stands today. Southern Maine style standards are held at 
$1.05a1.10. New York and Maine standards are not cut below $1.25 
factory. No business at these figures is reported. But holders 
are not likely to let their stocks go at much less. Packers in both 
states are booking a moderate volume of business at these figures. 
and this is likely to increase. Fancy corn from either state is 
selling at $1.50a1.60, and a fair demand is noted. Western pack is 
short on the spot for all localities and prices are firmly held at 


quotations. But the figures are so high that few buyers are ready 
to place important orders as yet. That will come later, undoubt- 
edly. 


Peas—The market has not been sufficiently active to alter 
the situation very much this week. Buyers are making inquiries, 
but it cannot be learned that they have any considerable quant:- 
ties of goods. Wisconsin standards have been held all the week 
at $1.05a1.10. Buying of these goods has been limited. For the 
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better grades a larger demand is reported, but the available sup- 
ply is small and few have the stock to offer, even at the premiums 
which some are willing to pay. The situation in the South seems 
to be similar. Very little business in these grades is done, but 
inquiry increases preceptibly and some holders are looking for an 
expansion of business later. Packers say that their reserves are 
pretty well worked down despite the dull market all the fall. 
Fancy stock in the small sizes would sell readily if it could be 
found and price would make no difference. Futures show no de- 
velopments of importance as yet. Almost nothing was done dur- 
ing the holidays, and since they ended business has not been re- 
sumed. That will come shortly, it is believed, which will liven up 
the whole market. 

Asparagus—Even though the pack the past season was 
the largest ever known, practically nothing is left in first hands. 
Everything has been sold and a good demand exists now for the 
better grades. Price is of no consequence. It is the goods that 
are ene and regardless of what they cost buyers will take the 
stock. 

Fruits—Movement is rather light. Inquiry is increasing, 
but it is not yet in position to development of new business. Buyers 
are showing some interest, though they are not yet placing large 
orders. But the fact that they are beginning to make inquiries 
indicates that they want stock. The export business has been bet- 
er of late, and though some speculators who began operations for 
the purpose of taking advantage of the export demand will have 
to be shaken out, the situation as a whole is improved and a 
larger business is certain to result. Domestic buyers will get to 
work before long, with the result that things will revive up in all 
varieties. 2 

Apples—Not much change is reported. Business is no 
more than fair, but inquiry increases and further development of 
trade is expected as a result. The quantities held are so small 
that not many are in position to care for large orders. 


Salmon—With Lent coming early this year the salmon 
trade is likely to shake off its lethargy soon. Not much business 
has been reported of iate, but the probability is that activity will 
be better in the week to come. Inquiry is developing and buyers 
are apparenly getting ready to place orders. Meanwhile. arrange- 
ments are in progress whereby the deleterious effects of high ex- 
change may be overcome and that will increase the export de- 
mand for pinks and chums. Most holders are asking $3.50a3.60 
for red Alaska, $2.85a2.95 for medium and $2.10a2.20 for pinks. 
while $1.80a1.90 is asked for chums. Pinks have been the most 
active this week. Export buying has developed to some extent 
and this has helped. Chums have attracted interest becuuse of 
buying by the Italian government. Spot stocks are light and more 
than can be supplied are wanted for the export trade. If dealers 
could afford to trade on the foreign money basis their sales would 
be endless, but exchange is so low that they can hardly do that. 
So they content themselves with the small business that comes 
with the unfavorable exchange rates. 


Sardines—Many could be sold abroad if the Exchange 
rates permitted. As it is fair movement is in progress all the 
time. Export business is the only outlet afforded jobbers. Key- 
less are held at $4.50 f. 0. b. Maine points, and key cans at $5.00a 
5.25. Cartons are quoted at $5.50. Maine packers are not fore- 
ing the market since they believe they can clean up readily. 


PICKED UP IN PASSING 


Retailers report a little better business since the holidays. Ap- 
parently purchasers did not spend all their money for Christmas. 
In fact, very few of them did. Instead, they put considerable in 
the bank and are now able to buy about what they want. They 
are beginning to buy more freely of various canned foods. In fact. 
a number of retailers have said this week that business is a lib- . 
eral percentage better than it has been. They begin to feel much 
encouraged and are expecting to see better business as the month 
draws on. It is time for consumers of canned foods to buy with 
more freedom than they have been doing, and sales are increasing 
proportionately. Prices are a little disconcerting for some of 
them, yet when they compare the price of the canned article with 
what they have to pay the market man or the huckster they «re 
disposed to return to the retailer and buy more freely than they 
have been doing. Taking all things together they are looking 
forward to a better business than they had last year. Sales have 
been so much better this week that retailers believe they will get a 
good deal more business when the new month is fairly under way. 

The Mexican government has reduced the import tariff on 
American canned foods. It is said that this is the first reduction 
of the sort that has been made without the formality of a treaty 
between the two countries. Daniel F. Clarke is now employed in 
the canned foods department of A. C. Herrman & Co. He was 
formerly connected with Henry M. Day & Co, 


THE CANNING TRADE. 9 


Information is brought to New York by the Eastern Commis- 
sion Company to the effect that the Navy Department will not in- 
clude its stocks of tomatoes in its canned foods sale. The trade 
supposed that tomatoes would be included and felt a little uneasy 
about the effect of the competition upon the generai business io 
tomatoes. They hope now that increased demand will follow this 
decision. 

T. S. Galloon, who served his connection with North & Dalzell 
on January 1 is now with William T. Mills & Co. He is well 
known in the trade and is fainiliar with all phases of the business. 

Irvan Burger returns from his trip to Lurope this week. He 
went abroad to study the sardine situation in the principal produc- 
ing countries of the old world. His letters have shown that he did 
uot find the situation altogether to his liking. 

Milton Clymer, of St. Louis, has been in the city a few days 
this week. He represents the Best-Clymer Manufacturing Com- 


pany, one of the largest producers of jams in the world. He re- 


ports business unusually good with his firm and many orders 
ahead. 

Harry C. Montgomery and Robert Aube were admitted to part- 
nership in the firm of Henry M. Day & Co., on January 1. 

The Griffith-Durney Company gives the total pack of aspara- 
gus the past season as 1,100,000 cases, compared with 880.000 
cases in 1918, 965,000 cases in 1917, and 990,000 cases in 1916. Not 
only was the past year’s pack the largest ever put into cans, they 
say, but the quality was the best ever known. Even with the larg- 
er pack canners were forced to make short deliveries on most 
grades, due to the fact that the demand exceeded the supply. The 
result is that the stocks in both jobbers’ and retailers’ hands are 
very low and the outlook for the next year is excellent. It is said 
that several additional canneries will be opened this year, but it 
is doubtful if this will help much, since the acreage has not been 
much increased. On the other hand many old beds will produce 
less than they have done and the new ones are apparently insuf- 
ficient to replace what is lost through old beds going out. Asnara- 
gus has grown in popularity of late and a much larger pack could 
he disposed of easily. 

The holiday season for a time stopped the plans for forming 
an organization among West Side interests, which would ultimate- 
ly inelude all handlers of food products. Lou F. Bridges, presi- 
dent of the Dried Fruit Association suggested that all interests 
get together instead of forming several organizations. This will 


prevent for -a -time the completion of the organization -of canned 
foods brokers which was begun some weeks ago. Indeed, a meet- 
ing scheduled for the near future has been postponed until some- 
thing can be done toward getting all interests together. Practi- 
eally all believe that it would be well to do this and it seems from 
what can be learned that the project will have the support of all 
food interests. 


Canners of tuna fish in California had a good season in 1919, 
although they were unable to get the much wanted white tuna. 
The pack of white meat is variously estimated at about one- 
fourth to one-third of normal. But they got a larger quantity of 
blue fish. They were booked to capacity early in the season and 
turned away as many orders as they took. The outlook for this 
year is even better for never was tuna as popular as it is now. 


The Canadian government has ruled that tomatoes packed in 
puree may not be imported into Canada. According to the ruling 
puree cannot be added to tomatoes in any form, no matter what 
the quality of the product may be. No shipments of tomatoes 
bearing the word puree will be permitted to enter Canada. It 
would seem, it is said, by those who understand the situation, 
that the interpretation of puree is entirely different from what it 
is here and that sometimes what they mean by puree is in reality 
pure juice. 

Canned foods men and others are taking much interest in the 
proposals for the protection of salmon in Alaskan waters. Every- 
body knows that unless some restrictive measures are adopted it 
will not be long before the salmon industry will be entirely ruined. 
For example, it required 100,000,000 salmon to keep Alaska’s 135 
canneries in operation last season. So great is this drain upon 
the waters of Alaska that unless effective restrictions are prompt- 
ly adopted the fish will soon be extinct. A meeting was recently 
held in Seattle to consider this phase of the salmon fisheries. This 
was only the prelude. Others are to follow. The Government is 
taking up the question and is ready to use its influence and its 
power, if necessary, to enforce restrictions. It is certain that 
something must be done or salmon is doomed. What will be done. 
or when, is another matter, but it is pointed out by those who 
are urging that something be done that the restrictions take form 
immediately, otherwise it will be too late. And as if in answer to 
these proposals for conservation a number of interests are making 
plans for the erection and equipment of a number of additional 
eanneries this season. HUDSON. 
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— . the curling attachment is operated in conjunction with and 
direct-driven from the press. 


Patented 


BE. W. BLISS CO, 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses 


They are adjustable for different diameters; changes and 
adjustments are quickly made. 
are automatically fed from the holder into and carried through 
Positive top and bottom knockouts are provided. 
All adjustments are open and simple. 
continued without stopping the press. Positive clutch, instant 
Capacity 60,000 to 100,000 ends a day. 

These machines are often arranged with edge curling 
machine attached to back of press. 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Detroit Office: Dime Bank Building. 
Offices in Europe: 100 Boulevard Victor, Hugo St. Ouen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


Perfect Work and Maximum Output —-_ 


Positive feeds. The strips | 


Feeding may be dis- 


Arranged in this way 


Cleveland Office: Union Bank Building. 
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CHICAGO MARKET 


Buying of Tomatoes Slow—Price of Tomatoes in Various Sec- 
tions——Corn Demand is Improving—No Movement in 
Peas—Some Notes of the Big Town—A Suggestion 
Regarding the Annual Convention. 


_ Reported by Telegram 


Chicago, January 9, 1920. 

The Weather—We have had severe cold, and severe colds, 
and snow and ice; and wind and rain, and sunshine and clouds, 
and indeed all kinds of weather the past week, so that it is im- 
possible to describe, unless I do like a lady did at a recent 
canners’ convention, sing about the subject. I am reminded 
of the Irishman who was asked to read a Hebrew printed cir- 
cular, and who looked at it a while and said, ‘‘Sure, if I had 
my flute I could play it.’’ 

Canned Tomatoes—A few sales were heard of during the 
week but in a rather small way. There does not appear to be 
a dispostion to buy at all freely or largely. There is no pur: 
chasing of California canned tomatoes at present by this mar- 
ket, and but few are being bought from the East. The buyers 
seem inclined to place their orders in Indiana or Ohio or 
Michigan, and are doing so. 

The reason is this, namely, that prices are about equal 
at the various sources of supply, and the freight rates there. 
fore influence the buying. 

The rate of freight to Chicago from California on canned 
tomatoes in car load lots is 92%; cents per hundred pounds, 
while from.the Maryland Peninsula it is 43 to 44 cents per 
hundred and from Ohio about an average of 25 cents per 
hundred and from Indidana and Michigan points it is about the 
same, as lake transportation is now closed from Michigan, and 
the average rate of freight from both states is about 18 to 20 
cents per hundred pounds. 

These conditions make a laid down cost of the nearby 
tomatoes as low or lower than those from the far off points 
or localities and the goods come quicker and there is less 
risk from frost. 

The prices prevailing in the various producing localities 
are about as follows, with the freight per dozen noted after 
the price, viz: 


Per doz. 
California Solid Pack No. 2% (without 
California No. 2% Standard (with puree)....1-35 frt. 30c 
Utah No. 2% Solid Pack (fine grade)....... 1.55 frt. 22c 
Missouri No. 3 Extra Standard............. 1.70 frt. 15'%ec 
Indiana No. 3 Extra Standard.............. 1.80 frt. Ze 
Michigan No. 3 Extra Standard............ 1.80 frt. Ze 
Ohio No: 3 Extra Standard... . 1.20 9c 


From these figures it will be seen that the market is very 
well balanced as to costs to the wholesalers, but that the No. 
2% can of the far West has not yet arrived at the point where 
retailers will take it as a fully acceptable substitute for the 
No. 3 can, although the difference in drained contents of well 
cans is only about three to four ounces. Buyers are anxiously 
awaiting the announcement of the output or pack of tomatoes 
for 1920, and there is much ditference of opinion on the prob- 
abilities. 

Canned Corn—tThere is an improved condition in the de- 
mand and in the offerings. I have heard this week of hut few 
sales. but of a number of inquiries. and of the following offerings. 
viz.: Illinois extra standard, $1.25: Ohio extra standard, $1.15: 
Ohio near standard, $1.05: Iowa standard, $1.20: Iowa extra stand- 
ard, $1.25: Indiana standard. $1.20; Minnesota standard, $1.15: 
Wisconsin standard, $1.15. These prices, of course, are all for 
No. 2 size cans and the price is f. o. b. cannery in the various 
States designated. 

Comparative laid down prices at Chicago can be figured from 
the freight rates given on this page under the head of tomatoes, 
as the classification is the same. Canned corn is shipped usually 
at 43 pounds per case of two dozen number two cans. 

Canned Peas—There is no movement of spot peas worthy 
of note and futures are béing taken hold of very timidly. 

Canned Salmon—tThis article is hibernating and lies dor- 
mant without inquiries and almost without offerings. When the 
spring approaches this situation will change. The high price al- 
most makes canned salmon impossible to those who are trying 
to avoid old Mr. H. C. L. and his exactions. 


News Items—That fine old wholesale grocery house of J. 
F. Lalla & Co. burned out this week, sustaining almost a total de- 


struction of stock, but the firm was fully insured and will at once 


secure another location and continue business. It is a popular 
house alike with retailers, wholesalers, brokers and manufacturers, 
and will not lack for friends during its temporary embarrassment. 
Their office is temporarily with their neighbors, Sheppardtrassheim 
Company. 

John Paver, for many years identified with the canned food in- 
dustry, left it for a while some time ago and got into the dried 
fruit and the food specialty games, but has returned to his old 


love, canned foods, and has become buyer and department manager. 


of the canned fish department for the Booth Fisheries Company, 
with his office in Chicago at 201 North Michigan avenue. 

It is a big job but not too big for John, as he is one of the 
most competent men in the canned foods line in these United States 
and the position with the Booth Fisheries Company gives him the 
scope and opportunity worthy of his ability as a canned foods ex- 
pert, and trained and experienced sales manager. 

That fine man, Otto C. Mattern, has been made vice presi- 
dent of Austin Nichols Company, and placed in charge of their 
Chicago branch, occupying the big grocery plant formerly for so 
many years occupied by W. M. Hoyt Co., which sold out to the 
Austin Nichols Company. He is an able and experienced whole- 
sale grocery merchant, and one of the most likable and beliked men 
in that business. 

He is now president of the Wholesale Grocers’ Exchange of 
Chicago, and has been for several years. He will make things 
assume a busy appearance down in the vicinity of Twenty-second 
street and the river. Physically he is no giant, but, like the girl 
said about her sweetheart, “He is little, but O! Lordy!” 

There is a feeling on the part of some good, loyal canned 
food disciples that the National Canned Foods Convention ought 
not be held annually. but that it would be best to hold it each 
second year or biennially. 

It has grown so big that it is unwieldy and uncomfortable. 
Cleveland hotel people are now writing to those who have reserved 
all the hotel space, asking them to consent to double up so that 
the crowd can be taken care of. 

Being divided up into sections, the conventions are not as in- 
teresting as they used to be when smaller, for the various sections 
are compelled to meet at the same hours and one has to miss a lot 
of the proceedings because the times of holding conflict. Why 
could not the biennial proposition be better and then let the can- 
ners do the intermediate work in their state conventions. 

The expense of annual meetings of the National Association is 
enormous. The attendance now approaches five thousand, anc if 
every man attending spends a hundred dollars and that is below 
the average, that is a half million, and then the machinery ex- 
hibits and general expenses amount to at least a quarter of a 
million. 

Suppose that money could be devoted to advertising canned 
foods every other year? The canners have to pay all that expense 
It comes out of their profits indirectly, don’t it? Or do the econ- 
sumers pay it? 

The conventions are now the largest assemblages that come 
together in the United States, except the national political conven- 
tions, and the canners conventions are more profitable to the eities 
in which they are hled than the national political conventions, as 
the canners ask no favors or money and pay all their own ex- 
penses, whereas a city has to buy a national political convention 
and pay about a hundred thousand dollars to its campaign fund. 

The canners meet annually but the politicians meet only once 
in four years, and they do not spend money like the canners do, 
who are generous and liberal. 

The politicians used to freely spend money for whisky, but 
outside of that expenditure most of them came to the conventions, 
as a man once said, “With one shirt and one dollar, and didn’t 
change either.” 

I have heard quite a number of people saying that they were 
tired of so many conventions and were going to stay home, es- 
pecially when they were held so far away and expensive, and so 
much of a sameness. This feeling should be carefully considered. 
It will not do to let the interest in the canning conventions flag by 
holding them too frequently. 

That Sassy Woman Canner—In response to a letter I 
wrote her congratulating her as to her address at the Tri-States 
Convention at Philadelphia and my comment on it in this page. 
I have received the following letter, viz. : 


HOWELL’S POINT FARM 


We Always Grow What We Can and You Eat What You Can, and 
Then Grow—Specialties: Green Apple Sass, Green To- 
mato Preserve and Pickle, Vegetable Soup, 

Tomato Soup, Apple Butter, Cubed Pears 


(Continued on page 48) 
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SOME oF tHE ‘POINTS ’’ 
OF ADVANTAGE ON 


Some machines running for past 
DURABILITY fifteen years 
STRAIGHT LINE Patented feature permitting perfect 
CORING SPOON alignment with fork 
HARPOON SPOON Fewer apples split. (patented) 
Pares close at both ends of apple 
WIDE PARING KNIFE without overlapping 


EVERY BEARING BUSHED replaced 


perfect bearing 


SIMPLIFIED REEL | Spindles quickly replaced 
CONVENIENT CONTROL | 
CLUTCH Adjustable with steel teeth 


IMPROVED KNIFE ARM Instantly removed or replaced 


It Costs a Lot More to Build but > 
Little More to Buy 


ASK FOR CATALOGUE 


GOODELL COMPANY, Main Street, Antrim, 
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ALL EYES ON CLEVELAND. 


Early reports indicate a record-breaking attendance at the 
Cleveland meeting. It will probably be the largest gathering 
in the history of the three associations. 

With this come the announcement from the National Can- 
ners’ headquarters in Washington that everyone will be taken 
care of in the matter of hotel accommodations. Advance res- 
ervations have been unusually heavy, and those writing in have 
entertained some apprehension as to a comfortable housing, but 
there are still rooms to be had and intending visitors are 
urged to communicate with Mr, A. J. Kennedy, of the Conven- 
tion Bureau, Cleveland Chamber of Commerce. 


To meet the situation a local organization has been effect- 
ed representing the location committee. It first looked into 
the matter of duplicate registrations and now wherever pos- 
sible is addressig a letter to visitors who have made single room 
reservations, urging them wherever possible to double up. Re- 
sponses have been hearty and immediate with the result that 
there promises to be a considerable easing up in the situation. 
The Cleveland Chamber of Commerce officials have put their 
shoulder to the wheel, and in addition to offering the best hos- 
pitality the city affords, have repeatedly volunteered the reas- 
surance that everyone who comes wil! be taken care of. Added 
to this comes the word from Secretary Gorrell that in an 
emergency, if an intending visitor feels nervous about securing 
accommodations, he may communicate direct with the head- 
quarters in Washington and everything possible will be done. 


Of special interest this year, for it promises to be the 
best thing of its kind ever attempted, will be the exhibit in 
Machinery Hall. It so happens that at the present time Cleve- 
land lacks an exhibit hall to meet the demands of the city, and 
a great auditorium is being erected which will probably be the 
finest thing of its kind in the country. 


Yj 


_ exhibit. 
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In the meantime the Bolivar-Ninth Building, also in the 
course of erection, was suggested as the place to hold the 
This is inteded to be an immense garage, but through 
the courtesy of the builders, owing to its central location, it 
was offered to the exhibitors for their display. 

The building is now being rushed to completion by a force 
of ninety men, working day and night shifts. The first and 
second floors are practically ready and it is expected the third 
floor may be available in time for the meeting. This will give 
a magnificent space for the exhibition. To those who were in 
Cleveland at the previous convention it may interest them to 
know that this building is but a block or so from the Statler, 
and just across the street and back of the Hotel Winton. It 
is hardly more than a five or six minutes walk from the Hotel 
Cleveland; in fact will be handy to reach from all hétels. 


SOME OF THE NEW CANNERIES. 


A new two-line pea plant is to be built this spring at 
Menomonie, Wisconsin, by the Wisconsin Canned Food Com- 
pany, of Fairchild, Wisconsin. This plant is to be built of 
brick construction, two stories high. The main building is to 
be 48 feet wide, 120 feet long and a two-story warehouse 48 
feet by 150 feet. There will be a separate boiler and engine 
room and separate buildings for garage, work house, etc. 

It is understood the plant will cost in the neighborhood 
of $100,000. 

Btrgoon & Yingling, at Gettysburg, Pa., are going to 
erect a canning factory this season and handle a general line 
of fruits and vegetables. 

The Everett Fruit Products Co., which took over the big 
brewing plant at Everett, Wash., is packing a large line of 
canned fruits and vegetables, as well as preserves, jams, jellies, 
etc. ‘ 
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Sanitary Cans and 
Closing Machines 


First Of All, 
Heekin Cans Are Safe 


Canners need have no worry regarding 
the wisdom of using cans that are as 
time-tested as are Heekin’s. 


From the standpoint of our 18 years of 
manufacturing experience and from the 
standpoint of the tests to which these 
cans have been subjected, they are ab- 
solutely SAFE. 


Consider also the Quality 
of Metal used | 


The Heekin Can Co. 


Culvert and New Sts. = [_“‘Heekin Can Since 1901” | Cincinnati, Ohio 
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Have You Read This a 


The National Advertising Campaign of 
the National Canners’ Association is under 


way. , 


The advertising (full and double pages) is 
appearing in newspapers and magazines up to 
twenty-one million copies per issue. 


It wili show the public the significance of 
the Association’s Inspection Service. 


It will lead to the announctment of the 
Certificate of Inspection. 


This Certificate will be available for the 
1920 output of canned foods. 


It will be advertised as soon as the 1920 
canned foods of various kinds have reached 
the grocers’ shelves. 


The public will be told to look for the Cer- 
tificate on every can of food it buys. 


The entire weight of this Advertising 
Campaign will be behind the Certificate and 
what it stands for. 


Every buyer who stocks Certified Canned 
Foods will benefit—increased turn-over be- 
cause of increased demand and increased de- 
mand eentered upon certified products. 


No buyer need go without Certified 
brands, because every Canner will have his 
chance of having the Inspection Service and 
the Certificate for every brand he puts up, 


if the goods meet the Association’s require- 
ments. 


Ask your canner if he is assuring this, the 
greatest power for an increased turm-over 
that has ever been loosed in the eanned food 
business. 


National Canners. Association 
Washington, D. C. 


A nation-wide organization formed in 1907, consisting of producers of all varieties of hermetically sealed canned 
foods which have been sterilized by heat. It neither produces, buys nor sells. Its purpose is to assure, for the mutual 


benefit of the industry and the public, the best canned foods that scientific knowledge and human skill can produce. 
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Notice! 


The advertisement reproduced on the 
opposite page is reaching brokers, whole- 
salers and others handling canned foods 


eve rywhere 


It shows the opportunity which the 
National Canners’ Campaign is bringing 
to everyone in the selling end of the 


business. 


But the opportunity is primarily an 
opportunity for the Canner, because 


whatever is sold must first be produced. 


As a Canner—this is your campaign. 


National Canners Association 
Washington, D. C. 


CALIFORNIA MARKET 


Lower Prices on Canned Foods During 1920 Seem Impossible— 
Some of the Costs During 1920—Profiteering in Pine- 
apples Hurting Sales—Coast Notes. 


Reported by Telegraph. 


San Francisco, Cal., January 9, 1920. 

Next Season’s Prospects—The prospects of lower prices 
on canned foods for 1920 seem to be exceedingly faint, judging 
from the present outlook. Buyers are commencing to get into 
the field and almost every single contract for canning stock an- 
nounced so far is at a higher rate than prevailed last year. Op- 
erating costs do not promise to be any lower, while sugar may soar 
to unprecedented figures. A couple of weeks ago buyers com- 
menced to contract for asparagus, and offered six cents a pound 
for prime canning stock, establishing a record, but already this 
price has been increased to eight cents. or xlmost double the 
average price paid in 1919. Of course, much will be purchased at 
a lower figure, but the willingness of canners to pav this in some 
instances illustrates the strength of the situation. Judging from 
the increase in acreage the output of canned asparagus for 1920 
should be the largest on record, by a comfortable margin. Buyers 
are also seeking to place contracts for tomatoes and it is reported 
that as much as $20 a ton is being offered. ‘This is a higher price 
than prevailed last year, and is based on the statistical condition 
of the tomato market rather than on the present demand. Govy- 
ernment sales are greatly curtailing the movement of canned to- 
matoes, but the feeling is that the army stocks cannot last for- 
ever, and that private holdings will soon be worth much more 
than at present. Climatic conditions are adding their quota to 
the feeling of uncertainty, the new year havirg failed to usher 
in the much-needed rains. The December storms, which promised 
to be heavy, frizzled out, although they left a heavy mantle of snow 
on the mountains. The past calendar year as been one of the 
dryest on record and the situation is all the more serious since 
the two preceding years were also dry. The rainfall varies mere 
materially year by year in California than in other parts of the 
eountry and this subject is a favorite editorial topic in season. 

Pineapple—Hawaiian pineapple growers and packers are 
complaining that profiteering in canned pineappie is interfering 
with the sale and popularity of their product. Advices have been 
received from the Islands to the effect that « formal complaint is 
to be filed with Mrs. Annette Adams, United Sates District At- 
torney at San Francisco, charging that profiteering in this article 
is being carried on in a most flagrant form. Pineapple that sells 
for twenty-five cents a can in Honolulu is soli for forty-five cents 
a can in San Francisco, desnite the fact that the wholesalers on 
the mainland paid less than $4 per case of two dozen. The retail 
grocery trade is being charged something like $9.20 a ease, a 
price that is considered all out of reason. 

The Ripe Olive—Prof. M. E. Jaffa, head of the depart- 
ment of nutrition of the University of California, has just com- 
pleted a series of analyses of ripe olives as a food product which 
shows that they contain much more nutriment than green olives. 
besides being in a more digestible form. Prof. Jaifa declares 
that there are few foods that can be consumed with as great con- 
fidence as ripe canned olives, owing to the effective methods of 
sterilization used. Statements that ripe olives are dangerous are 
branded as misleading. A recent report by this authority includes 
the following: “Through many years of experimentation by the 
investigators of the State University and by the olive packers. [:ro- 
cesses have been developed which bring the olive in an attractive 
and sterilized form to the table. Twenty years ago it was pos- 
sible to obtain the ripe olive for only a few months of the year. 
It remained for E. T. Bioletti, professor of viticulture and enclogy 
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of the University of California, to discover in 1901 that olives 
after pickling are easily sterilized in sealed containers. The whole 
ripe pickled olive industry. now amounting to over $4,600,000 
annually, is based upon that fact. As the fruit comes from the 
tree it is of a beautiful color. ranging from red to jet black in 
tint, but it is so intensely bitter that it is inedible. In the pickling 
process the fruit is first treated with one or more dilute lye solu- 
tions to destroy the bitterness. The lye is completely removed by 
soaking the fruit in clean, cold water. It is then allowed to stand 
several days in dilute brine. The fruit is then carefully sorted 
for color and quality. The sorted fruit is filled into jars or cans, 
hot brine is added, and the containers sealed. They are then 
sterilized thoroughly in large steam pressure retorts or in boiling 
water, destroying all tendency for the fruit to soften or spoil, 
the fruit being given a much longer sterilization than any other 
fruit that is canned. With the careful and thorough methods used 
by canners there is no food more free from danger than that ob- 
tained in cans, including olives.” 

Coast Notes—The G. W. Hume cannery, at Benicia, Cal., 
will be enlarged to double the present capacity, and work on the 
improvements will be commenced at once. 


B. J. Senderman has disposed of his fish cannery at Monterey 
to San Francisco interests. For ten years he was manager of the 
Pacific Fish Company’s plant in that city and two years ago built 
his own packing establishment at a cost of about $75,000. 

C. H. Doyle, who has filled the position of deputy horticultural 
commissioner in Tulare County for several years, has resigned to 
take a position with the Porterville Canning Company, of Porter- 
ville, Cal. He will have charge of the development of the large 
peach orchards that have been planted under cannery management 
and will also act as buyer. This concern is installing additional 
equipment and will shortly be in a position to care for 6,000 tons 
of fruit annually. 

H. Jones & Co., Australian fruit packers, are commencing 
work on a $250,000 plant in an east-bay unit of the Greater San 
Francisco, and plan to make this city headquarters for their op- 
erations in this country. Four other plants in various parts of the 
country are planned. 

The San Leandro Canning Company, recently incorporated at 
San Leandro, Cal., has selected a site for a cannery on Alvarado 
street and plans to commence construction work at an early date. 


The R. E. Cotter Company, of San Francisco, Cal., has been 
appointed the business representative of the Pauwela Pineapple 
Company recently organized to engage in the canning business. 

The California Packing Corporation has purchased additional 
property at Iwilei, T. H., for important extensions to its plant. 

The Cook-Haddock Co., wholesale grocers of San Diego, Cal., 
have changed their name to that of the Southwestern Grocery 
Company. 

The J. R. Garrett Company, of Marysville, Cal.. has been re- 
organized and the Patterson interests in this well-known wholesale 
grocery house have been taken over by A. W. Lewis, general man- 
ager of the firm. 


O. G. Lawton, of the John Spohn Company, brokers, of San 
Francisco, Cal., has left on a trip to Eastern trade centers. 
I. M. Clough, merchandise broker, has moved to new quarters 
at 1 Drumm street, San Francisco, Cal. 
“BERKELEY.” 


THOMAS _F. LUKENS COMPANY 


Five Gallons Cans for Tomato Pulp & Fruit Juices, Etc. 
Wire or Bar Solder, Flux and Canners’ Supplies 
Send For List 


238 N. FOURTH STREET PHILADELPHIA, PA. 
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THE STANDARD TOMATO MACHINERY 
OF THE WORLD 


< 


Sprague ‘Model 19 Table 


With Glass Enameled Top 


Sprague Roller Inspecting Table 
Turns the Tomatoes Over 


Sprague-Lowe Hand Pack Filler 
These Machines Meet Every Requirement of Food Inspectors 


Hawkins Disc Exhauster 


MANUFACTURED, SOLD AND GUARANTEED BY 


SPRAGUE CANNING MACHINERY COMPANY 
Eastern Agency: 222 North Wabash Avenue, Chicago Special Agents: 


Sheppard Supply & Equipment Co. 


Premier Machinery Co., San Franciscc 
' 48 So. Charles St., Baltimore 
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Sprague No. 2 Scalder and Washer 
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PRODUCTION OF FERTILIZER LIKELY TO BE SHORT. 


There is at the present time an apparent shortage of fer- 
tilizers for the spring of 1920, due largely to the following 
reasons, says President Huntington, of the National Fertilizer 
Association. 

“The strike in the phosphate rock mines in Florida for a 
considerable period of time this summer and early fall, was 
one of the most serious things that the fertilizer industry 
has had to contend with. Florida supplies the bulk of the 
phosphate rock used by manufacturers in the East, and the 
strike resulted in a complete tying up of practically all of the 
mines, and while the strike today is technically over, none 
of the minees, are as yet producing full tonnage. During the 
strike the laborers scattered, most of them finding employment 
in the citrus fruit section, and many have not yet returned. 
As a result of the strike the operators have agreed to put the 
men on an eight-hour basis, which means three shifts instead 
of two, and will require a fifty per cent increase in the num- 
ber of laborers. The mines are not located near large cities 
where they can draw on labor, but are located at out of the 
way places where it is necessary for the mine owners to sup- 
ply the miners with houses in which to live. Before it will 
be possible to add the additional number of men, it becomes 
necessary to build houses, and this, of course, takes time. 

On account of this shortage in production it has been 
necessary for manufacturers to buy hard rock, which formerly 
was only mined for export shipment, and use it in their pro- 
duction of acid phosphate, resulting in a very much higher 
cost. 

The strike in the Spanish pyrites mines, and at the port of 
Huelva, Spain, has greatly curtailed the shipments of pyrites to 
this country, and has made it necessary for many manufactur- 
ers to go back to brimstone again, with the resultant high cost 
for their sulphuric acid. The reduced production has added 


\ 


“HOUSE OF CANNERS SPECIALTIES” 


The SHEPPARD SUPPLY EQUIPMENT CO. 


to the cost of overhead chargés per ton, and the cost of labor 
is considerably higher than it was when the armistice was 
signed. 

The conditions have resulted in making the cost of acid 
phosphate considerably more than it was last spring. 


In connection with the raw materials for complete fer- 
tilizers, the manufacturers are considerably worried over the 
probable shortage in the supply of potash, which certainly will 
not be anything like sufficient to supply the demand that is 
already evidenced from the orders that are being placed. The 
promises of shipments from Alsacian mines, as well as Ger- 
many, will not be carried out, due, first, to a strike in Alsace 
which lasted about ten weeks, and, second, to a lack of fuel for 
use in concentrating potash salts; third, to inadequate trans- 
portation facilities. Manufacturers report that they are receiv- 
ing again orders for brands conainig 6-8-10 per cent potash, 
but such brands cannot possibly be supplied this year. 


The supply of sulphate of ammonia will be very greatly 
reduced because of the coal strike. This has resulted in an 
increased demand for nitrate of soda, and, of course, as is al- 


ways the case, the price has advanced considerably. Nitrate 
of soda is being offered today by the importers at a much high- 
er price than it was purchased for three months ago. 

The other ammoniates, such as tankage and cotton seed 
meal and fish, are extremely scarce, due, I think, more to 
the fact that a very large percentage of all of these articles 
is now going into food for cattle, which formerly was only used 
for fertilizer purposes. 

There is no question but what the fertilizer manufacturers 
are today confronted with far more serious problems than with 
anything they had during the war, but every possible effort is 


being made to keep up the production to the highest possible 
point. 


Canning Machinery and Mill Supplies 


N. W. Corner Charles and Lombard Streets 
BALTIMORE, MD. 


WE EQUIP YOUR CANNING FACTORY FROM CELLAR TO ROOF 


EASTERN REPRESENTATIVE 


SPRAGUE CANNING MACHINERY CO. 
CHICAGO, ILL. 
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The Jumbo Model ‘‘B’’ 
Crowner 


Applying AXA by 
Machine 


There are several machines for applying Axa 
Crowns to bottles—hand, foot or power. 


Here is the greatest automatic power crown- 
ing machine ever developed, the Jumbo Model 
“B” Crowner. A well-known packer, after see- 
ing the Jumbo crowning soda, ordered two for 
sealing ketchup with our Axa Crowns. 


The Jumbo is the result of years of refinement 
to perfect bottle crowning by automatic machines. 
It has seven crowning heads, velvety smooth in 
action, working with an easy, one-way rotary 
movement, receiving bottles automatically from 
the conveyor. For crowning all liquids and semi- 
solids in single-use bottles, it will handle easily 
the capacity of any filler made. 


Write for further information on the Axa 
System and machines for applying it. 


THE CROWN CORK AND SEAL COMPANY 


Canneries Division 
1505 Guilford Ave., Baltimore, U. S. A. 
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My own personal opinion is that there will be a consider- 
able shortage in production throughout the Eastern part of the 
United States for the spring 1920 as compared with the spring 
1919, and because of the high price of cotton and other farm 
products, I do not believe there is any question but that the 
demand will be at least ten per cent greater than it was. last 
year.This is a most unfortunate situation coming at a time 
when the cost of living is terrific, and can only come down by 
increased production so that the supply will be equal to, or 
greater than the demand. 


I have only recently returned from abroad, where I spent 
three months in England and on the Continent, and as a result 
of my investigation I find that there is a world shortage of 
Acid phosphate, and that the situation over there is far more 
alarming than it is here, for they have practiced more in- 
tensive cultivation than we have, and are absolutely dependent 
upon the use of large quantities of fertilizer per acre. I am 
quite confident that the shortage in Europe, outside of Ger- 
many, Austria and the Balkan States, will be at least one mil- 
lion tons of acid phosphate for the year 1920. 


GEO. DIRNBERGER FORMS NEW COMPANY. 


After serving nine years with the Louis Hilfer Co., of 
Chicago and St. Louis, six years of which he was manager of 
their Indianapolis office, Mr. George A. Dirnberger has de- 
cided to launch into the canned foods brokerage business on 
his own account. Accordingly, on January ist he formed the 
Dirnberger-Dean Co., with offices in the Lombard Building, 
Indiapapolis, and is now ready to place all his big store of 
energy behind his client’s goods, and to see that his buyers are 
well taken care of. He is widely known in the Central West 
and highly regarded wherever known. We predict a big suc- 
cess for the new firm. 


THE WAY THEY DO [T IN “OUR CAN SAW!” 
Pine Bluff, Ark., January 1, 1920. 


“THE NEW YEAR.” 
A flower unblown; a book unread; 
A tree with fruit unharvested; 
A path untrod; a house whose rooms 
Lack yet the heart’s divine perfumes’ 
A landscape whose wide border lies 
In silent shade ’neath silent skies; 
A wondrous fountainn yet unsezled; 
A casket with gifts concealed—- 
This is the year that for you waits 
Beyond tomorrow’s mystic gates. 


We have just closed the most satisfactory of our thirty: 
one years in the brokerage business, and we take this occasion 
to thank you for your patronage and co-operation, which have 
>een important factors in our attainments. 


From our long experience in dealing with the wholesale 
trade, we have learned that ‘up-to-the-minute’ service is, 
alike, valuable to the broker and his customers. Co-operation 
of the jobber commands the best and most efficient service 
from the broker. 


We bespeak ycur continued good-will and co-operation 
for the year 1920. and pledge, in return for same, our best 
service in your behalf. 

With best wishes for a happy and profitable year, we re- 
main, 

Yours very truly, 
ARKANSAS BROKERAGE CO. 


EDR’IJR By E. D. Russell. 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


DETROIT, MICH. 


CHICAGO, ILL. 


OMAHA, NEB. 
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A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Paoker are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bottles—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY CoO. 


Worcester, Massachusetts 


ANGELUS DOUBLE SEAMERS 


CANNERS’ PASTES 


For all methods of labeling 


Good Seams 
All The Time 
THE QUALITY AND SERVICE 
YOU WANT Continuous 
AT SATISFACTORY PRICES Centre 
At High Speed 


FOR CAN SHOP OR PACKING HOUSE 


Angelus automatic seamers operate continuously at 
high speed, and produce seams that will not leak. In- 
crease your production and insure the pack by installing 
ANGELUS seamers in the line. 


Descriptive literature sent on request 


ANGELUS SANITARY CAN MACHINE CO. 


282-298 SAN FERNANDO BLVD. 
LOS ANGELES - CALIFORNIA 


Prompt Shipment Guaranteed 


The Commercial Paste Co. 
COLUMBUS, OHIO 
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THE MIDDLEMAN AND THE COST OF LIVING 
By Dr. Lewis H. Honey. 


The chief cause of the present high cost of living is in- 
flation. I should say that 75 per cent of it is attributable to 
the increased supply of currency, including both yacney and 
credit. As the supply of currency increases, the value of the 
dollar decreases just like any other commodity. Each dollar 
is worth less; you will have to give more of them in exchange 
for food, etc.; as a result, prices rise, 


Approximately 20 per cent of the remaining increase in 
the cost of living is due to scarcity and extravagance. The 
appalling destruction of products of all sorts, and capital to 
say nothing of the decrease in labor power by death and dis- 
ability, has affected the world’s supply. On the other hand, 
inflation has stimulated extravagant buying such as we have 
seldom seen. Automobiles and silk shirts can hardly be turned 
out in large enough quantities to meet the demand. 

The remaining 5 per cent of the increased cost of living 
may be attributed to profiteering, by which I mean, taking 
advantage of the situation to charge excessive and unreason- 
able prices. 

Profiteering may be attributed in part to monopoly. In 
several of our great basic industries there is a substantial 
control over prices possessed by a small concentrated group of 
large producers. This enables them to maintain prices at such 
a level above costs that their profits on investments are larger 
than they couid be if competition existed. We find cases in 
anthracite coal, oil, steel and meat. This kind of profiteering 
is always with us. Another sort of profiteering is more purely 
a war phenomenon, and consists of speculation. In a period 
of rising prices one can buy almost any commodity, hold it for 
a time, and sell it at an advance. During the last three years, 
there has been much of this sort of thing, and when it is un- 


necessary and results in costs to the public which are greater 


than would otherwise be the case, such speculative holding is 
properly called profiteering. 


The question arises, have the middle-men who deal in food 
products been profiteering? It is to be remembered that 
profiteering is a relatively small part of the high cost of living. 
Even so, the question concerning the middleman has been 
raised, and should be answered fully and frankly. In the first 
place, the wholesale grocer has not the slightest element of 
monopoly. There are between four and five thousands of them 
in the country, and all are engaged in the keenest sort of com- 
petition, not only in service, but in price. In the second place, 
the wholesale grocer is not a speculator. There may be a few 
exceptions to this statement, but they are so exceptional as 
merely to illustrate the rule. In the third place, let us look 
at what the acual profits of the wholesale grocer have ween. 

The average net profit of the wholesale grocer is approxi- 
mately 2 per cent on his selling price; that is, for every dollar 
that you pay for things which the wholesale grocer handles, 
2 per cent or less goes to pay the wholesale grocer for his 
business enterprise. Harvard University has made some 
studies which substantiate this statement, finding that in 1918 
the most common rate of profit on sales made by the whole- 
sale grocer was 1.75 per cent. As the wholesale grocer turns 
his stock over about five times a year, a profit of 2 per cent on 
sales means a profit on capital used of approximately 10 per 
cent. Any economist will tell you that this is a very reason- 
able profit, and can in no sense of the term indicate profiteer- 
ing. 

As the retailer’s net profit is between 3 and 5 per cent on 
sales, we can say that about 6 cents out of every dollar that 


you pay for a bill of groceries goes as profit to the grocers, both 
wholesale and retail. 


Let us take a few concrete illustrations of commonly used 
products. The wholesale grocer has recently been paying be- 
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Stecher Lithographic ©. 
Rochester, N-Y. 


Our Labels 
are the Thghes est Standard 


for Commercial Value. 
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Glass Brought to High Temperature Without Cracking 


Jars, bottles, tumblers, cans—washed and ster- 
ilized. First thoroughly rinsed inside and outside 
with warm water, then sprayed with hot water or 
steam. 


The Karl Kiefer 


Automatic Rinser 


has a capacity of 40 to 100 containers a minute. 


Hand-washing is too slow, help too expensive to 
be without a Rinser. 


Furnished with or without steam sterilizing attach- 
ment. Shipped complete, ready to install. 


THE KARL KIEFER MACHINE CoO. 


PATENTED 


CINCINNATI, OHIO 


Tomato—LANDRETH’S Red Rock 


$5.00 PER POUND 


Introduced Summer of 1906 


IPENS fruit 110 days from 
R sprouting of the Seed. A 
surprisingly choice sort, ex- 
ceedingly solid, or in other words free 
from water. Shape round or full bot- 
tomed, smooth as an apple, free from 
splits, small cavity at each end, borne 
in clusters. Vine very healthy. 


Compared with Stone, the only sort 
with which it can be compared, it is 
rounder, a deeper red, more solid or 
meaty, larger fruited, more showy, 
more productive, and earlier by a week. 


In other words, in all particulars the 
Stone is hehind in the race. This 
is unquestionably so, as Landreths’ 
Red Rock is undoubtedly the best 
large red medium early Tomato in 
use, and in fact it has been counter- 
feited by those who have not got it 
in perfection. Beware of counterfeit 
stocks of Landreths’ Red Rock in its 
original purity of so many great ex- 
cellences. It, like all other Landreth 
Grown Tomatoes, can be bought only 
in sealed, lithographed, cardboard 
boxes of 14 and }¢ lbs. 


Ask for Prices on anything in the seed line you need. . 4 


We grow all varieties of Seed used by Canners. 
D. Landreth Seed Company Bloomsdale Seed Farms 


FOUNDED 1784 Bristol, Penn. 
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tween 11% and 11% cents a pound for head rice. As this is 
written, he is selling it to the retailer at vetween 12% and 13 
cents a pound. This leaves an average margin for the whole- 
saler of approximately one cent a pound, or a little less than 
10 per cent gross, out of which one must remember he has to 
pay all his operating and selling expenses, which average about 
8 per cent. The grocer is, at the present writing, paying $14 
a barrel for high grade flour, although some have in stock 
small quantities bought at prices in the past which will run 
as low as $12.25 a barrel. Say that the average cost is some- 
where between these two figures, or $13.25. That is what the 
wholesale grocer pays. He is now selling this flour to the 
retailer at $14.25 a barrel, which leaves him a dollar a Larrel 
gross profit, which you will note, is considerably less than 10 
per cent on the cost. In other words, this commodity did not 
net the grocer the average of 2 per cent. Take just one fur- 
ther illustration. Canned tomatoes, No. 2 size, standard Bal- 
timore pack, cost the grocer around $1.30 a dozen. He is 
selling them, November 24, at $1.45 a dozen, giving him a mar- 
gin of a little over ome cent 1 can. This margin is about 19 
per cent on the selling price, and if the average cost of doirg 
business of 8 per cent is deducted, you will see again that the 
grocer only makes 2 per cent net on his sale. On sugar the 
Government allowance has been a profit of one-half cent a 
pound, the wholesaler paying 91%, the retailer 10 cents. At 
this price sugar means a loss to all dealers. 

Well, you say, it may be true that the middle man does 
not profiteer and that the wholesaler only makes an average 
of about 2 per cent on every dollar, but is this middle man 
necessary at all? What does the jobber do? It is to this 
question that I want to address my attention chiefly. 

There are two branches of production (omitting mining 
and farming from consideration): (1) Manufacturing, (2) 
Merchandising. The manufacturer takes raw materials and 


(0) 


GOOD 


changes their forms. He takes a chunk of pig iron and moves 
the molecules around so as to make them in the farm cf a 
frying pan. This is what the economist calls adding form 
utility. The merchandiser takes the frying pan and moves it 
about from one place to another, holding it from cne time to 
another. This is what the economist calls adding place and 
time utility. You cannot use the frying pan in the manufac- 
turer’s hands and you dun’t want one right now. It has to be 
changed from Pittsburgh to Jacksonville, and held in storage 
until you do want it. Both kinds of production are absolute- 
ly necessary. We must have raw materials changed in form; 
we must also have them changed in place and time. 
The middle man, to act between the manufacturer and the con- 
sumer, is just as essential as the water-works system between 
the well or river and the houses of a town. 


HOW TO RAISE A RECORD CROP 


The current issue of the Farm Bureau News pays the 
following tribute to a progressive Newark, Del., farmer: 

Arthur W. Rounds, marketing committeeman of the New- 
ark community, may be the champion tomato grower of Dela- 
ware—and possibly the Peninsula. His yield on 2% acres of 
tomatoes in 1919 was 1,417 baskets, or a little over 10% tons 
per acre. Mr. Rounds insists that as much rain fell on his 
field as on his neighbors and that his storm damage was as 
great as theirs. Mr. Rounds claims to have never grown fewer 
than 10 tons per acre and he has been in the game several 
years. 

When asked “What is your secret of success?” Mr. Rounds 
replied that it was due to seven years’ seed selection, careful 
soil and seed bed preparation and a liberal application of 
plant food. When asked what he did for the blight, he re- 


plied that he had no remedy except a liberal application of 
manure and fertilizer. 


= SRS F 
Baltimore Office & Works -Cross,Covington & Sander Sts. | 
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IMPROVED STEEL PROCESS KETTLE CHOICE | 
| 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 


to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


PEAS FOR SEED 


If you need any, Write Us 
For Samples and Prices 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


KNAUF & TESCH CO. 


SEEDSMEN 
CHILTON, WIS. 


CONVEYORS 


CALDWELL “HELICOID” SCREW CONVEYOR with flight rolled from a single strip of metal, no laps or rivets to 
catch or tear your product. Internal bushings permit interchange with corresponding sectional flight conveyor, the same 
standards being preserved. From 3 inch to 16 inch diameter in black or galvanized steel. 


STEEL CONVEYOR TROUGHS black or galvanized, plain or perforated bottoms. 


Box ends, countershaft drive ends and conveyor hangers. 
A complete line of ELEVATING, CONVEYING and POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO, 17th. & Western Ave. 
NEW YORK, 50 Church St. 
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Here is his story of the 1919 crop. His plants were 
grown in the open from especially selected Bonnie Best Variety 
seed. Mr, Rounds says that anyone buying the average Bon- 
nie Best seed on the market will be disappointed. He insists 
on rigid seed selection as the foundation stone in building a 
big tomato yield. His plants were field set May 25, in rows 3 


feet 10 inches apart. Mr. Rounds has a heavy soil as he is 
situated near the base of Iron Hill. 


He could not get the kind of fertilizer which he wanted 
in 1919, so he used a 3 a/c nitrogen and 8 per cent phosphoric 
acid goods, and he applied on the 2% acres 2,800 pounds of 
fertilizer. Half of the fertilizer is broad-casted and the re- 
mainder placed in the drill row. Mr. Rounds is opposed to 


the general plan of throwing a handful of fertilizer around 
each hill. 


In the winter Mr. Rounds spread seven tons of stable 
manure to the acre, which was thoroughly disked into the sur- 
face soil in the spring before it was plowed under. Mr. Rounds 
insists on deep plowing, but he has gone about this gradually 
so as not to turn up a large amount of fresh subsoil at once. 

If anyone can beat this record in Delaware we want to 
know about it and how it was done. We believe this story 
offers a gold mine of useful informatoin, because it is a record 
of achievement and a success gained through painstaking work 
and careful study. Who said it did not take any brains in 


farming? Does any reader believe Mr, Rounds’ success was 
due to luck alone? 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS. 
BOXES, PACKERS’ suPPLIEs, BROKERS 


205-206-207 Phoenix Bidg. 


PHONES: 
8ST. PAUL 1140 & 448% BALTIMORE, MD. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland . Maine 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


COST PER TON TO RAISE SILAGE CORN. 


How much does it cost per ton to raise silage corn in 
Maine? This uestion, as a sort of by-product of a study of the 
cost of milk production, is answered by Maurice D, Jones, farm 
management demonstrator of the University of Maine extension 
service. His figures, based on an analysis of reports from 21 
dairy farms which submitted records this year, show an aver- 
age cost of $8.45 per ton. 

The reports analyzed are from eight counties in Maine: 
Cumberland, Franklin, Androscoggin, Somerset, York, Kenne- 
bec, Waldo and Penobscot. The lowest average cost per ton 
in the production of silage corn was in York County, $5.72. 
Penobscot is second, $6.31. The other counties included in the 
report follow in this order: Kennebec, $8.49; Waldo, $8.59; 


Androscoggin, $8.80; Franklin and Somerset, each, $10.81; 
Cumberland, $13.72. 


The average total cost of production per acre was $88.11, 
York being the lowest, $65,38, and the other counties ranking 
as follows: Kennebec, $78.09; Penobscot, $81.48; Androscog- 
gin, $82.19; Cumberland, $82.23; Somerset, $83.43; Franklin, 
86.48; Waldo, $123.04. 


The average costs for all in the various items in the 
schedule were: Plowing, $5.67 per acre; harrowing, $4.30; 
handling manure, $8.55; planting, $2.20; cultivating, $5.69; 
cutting and binding, $3.65; putting into silo, $16.87; cost of 
fertilizer used, $12.19; approximate rent of land, $9.01; mis- 
cellaneous, $1.41. 


Livingston’s Stone Tomato 


There has not been asuperior sort introduced in the thirty years 
that Livingston's Stone has been onthe market. The large, bright 
red fruitis alwayssmooth, with thick flesh, small seed cells, never 
hollow. and has few seeds. Skin strong,stands shipping or hauling 
very well. Produces largest tonnage per acre. Bears until frost. 


We Originated The Livingston’s Stone 


We grow every pound we sell. Have sold largest canners for 
years. Order direct from us, or insist 0» your dealer supplying 
in our bags, under registered trade-mark seal. Never soldin 
bulk to dealer or grower. 

Beware of “by-product” seed, saved at canneries. 

Can also supply Bonny Best, Chalks Early Jewel, Etc. 


Ask for Prices and Catalog 


LIVINGSTON SEED CO. 


Famous for Tomatoes Columbus, Ohio 
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IT PULPS 


{ T ower Mold Count 


FRUITS 
POMACE 


The 20th CENTURY CENTRIFUGAL 
PULPER does NOT grind up the green, 
mold carrying tops of tomatoes. They 
pass thru to the waste gate. 


Hence a redder pulp, with lower mold 
count from the same stock. 


BIGGER AND BETTER FOR ANY 
PULP OR FINISHING WORK 


IT_FINISHES 
CATSUP 


THE 20th CENTURY MACHINERY CO. 


— MILWAUKEE, U. S. A. 
BEAN SAUCE 
FRUIT BUTTERS ASK NOW 
PUMPKINS 


ATLANTIC CANS 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 
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SEE OUR NEW 


HANSEN CANNII 


PEA and BEAN FILLER 
CORN COOKER-FILLER 
MILK FILLER 


New and Radical, Simple ané 


All of our machines are new and radical. You jh 
Altho every machine is a radical departure from! 
experimental machines. Our machines have 

of painstaking study and careful experimenting. | } 
on the market for sale, they are first given ambi 
made to meet the exacting conditions demanded¢| 
machine you buy from us is a perfected machine 


THE BEST IS THE CHEAPEST 


THE WISCONSIN 


CANNING MACHINERY DIVISION 
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SHINERY EXHIBIT 


JANUARY 26-30 
MACHINERY 


FILLER 
CONVEYORS 
ETC., ETC. 


Sanitary, Tried and Proven 


hve never seen them at any convention before. 
ithe old style structure, we never exhibit any 


mdeveloped by our engineers only after years 
fr placing any newly developed machinery 


severe test in several canning factories and 
ty the canners. You may be assured that any 
we guarantee it to do your work satisfactorily. 


WE HAVE NO JOBBERS, WE SELL DIRECT 


PHAIR COMPANY 
PORT WASHINGTON, WIS. 


NEW CALIFORNIA GRADES 


SPECIFICATIONS FOR THE FIVE GRADES OF 
CALIFORNIA CANNED FRUITS 


Adopted by Canners League of California—Also Approved by 
Fruit and Vegetable Canners Association of 
Southern California. 


GENERAL DESCRIPTION OF GRADES 


Superlatve Quality—The top grade to be designated 
“Fancy.” 

Fine Qaulity—The grade between the top and the middle 
to be designated ‘*Choice.’’ 

Good Quality—The middle grade to be designated ‘“‘Stan- 
dard.” 

Second Qaulity—The grade between the middle and the 
bottom to be designated: Fruit packed in 10 per eent. syrup, 
“Second.” Fruit packed in Water, “Water.” 

Pie Quality—The bottom grade to be designated ‘Pie.’ 

Heavy syrups to be used on Apricots, Peaches and Plums, 
and, beginning with 10 per cent. sugar by weight on Seconds, 
to increase in steps of 15 per cent. to each grade. 

Light syrups to be used on Pears, Cherries and Grapes, 
and, beginning with 10 per cent. sugar by weight on Seconds, 
to increase in steps of 10 per cent. to each grade. 

Either the Brix or Balling Scale is used on hydrometers or 
saccharometers to indicate the percentage by weight of sugar 
going into the solution, the terms ‘percentage’ and ‘“‘degree”’ 
being synonymous when using these instruments. 

It is to be understood in connection with the system of 
nomenclature herein adopted that the grades of the different 
varieties of fruits are to follow, as closely as is practicable, 
these general specifications together with the detailed specifi- 
cations for each grade and variety. 
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The same Specifications as to quality of grade apply to 
cans larger than No. 2% cans, and to cans smaller than No. 
21% cans. 

The size of the fruit in each grade is the same or larger 
for the larger cans as for the No. 2% cans, and the same or 
smaller for the smaller cans as for the No. 2% cans. 


APRICOTS 
GRADE COUNT SYRUP DESCRIPTION 
Pieces per No. \% of sugar 
2% Can when packed 
PANCY . 2... 24 or less. No 55 Fruit to be of very 


single parcel should 
vary more than 6 
pieces per can..... 


high color, ripe yet re- 
taining its form and 
free from blemishes, 
halves uniform in size 
and very symmetrical. 

Fruit to be of high 
color, ripe yet retain- 
ing its form and free 
from blemishes, 
halves uniform in size 
and symmetrical. 

Fruit to be of rea- 
sonably good _ color 
and reasonably free 
from blemishes, 
halves reasonably uni- 
form in size, color and 
degree ripeness, 
and reasonably sym- 
metrical. 

Fruit to be _ toler- 
ably free from blem- 
ishes, halves tolerably 


CHOICE. .... 30 or less. No 40 
. single parcel should 
vary more than 7 
pieces per can..... 


STANDARD..42 or less. No 25 
single parcel should 
vary more than 8 
pieces per can.... 


SECOND. ....No size limits... 10 


Evaporated and Condensed Mik CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure 
Deliveries 
to Customers 


FOUR 
SEPARATE 
FACTORIES 


WEIRTON. WEST VA.» 


ADDRESS 


Foot of Lawrence Street, Baltimore, Md. 


PHELPS CAN COMPANY 


Combined 
Capacity 
Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


Weirton, Hancock Co., West Va. 
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THE W. C. PRESSING SEED CO. 
NORWALK OHIO 


Growers Exclusively of 
SWEET CORN SEED 


WE GIVE SPECIAL ATTENTION TO THE 
GROWING OF CANNERS’ VARIETIES 


LET US QUOTE YOU ON OUR 1919 CROP 


Pulp Machines and Pulp Finishing Machines 


— FO R——_ 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. | 


The Sinclair-Scott Company 
Wells and Patapsco Streets BALTIMORB, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 


32 


PI... .......No sive limits... . 
PEARS 

RANGY Not less than 6, 

not more than 12 

pieces. No single 


parcel should vary 
more than 4 pieces 
POE 
CHOICE Not less than 6, 
not more than 15 
pieces. No single 
parcel should vary 
more than 5 pieces 
STANDARD. .Not less than 6, 
not more than 21 
pieces. No single 
parcel should vary 
more than 6 pieces 


SECOND.....No size limits... 
_ No size limits... 


40 


20 
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uniform in size, color 
and degree of ripe- 
ness. 

Wholesome fruit 
unsuited for above 
grades. 


Fruit to be of very 
fine color, ripe, yet 
not mushy and free 
from blemishes, 
halves uniform in size 
and very symmetrical. 

Fruit to be of fine 
color, ripe yet not 
mushy and free from 
blemishes, halves uni. 
form in size and sym- 
metrical. 


Fruit to be of rea- 
sonably good color, 
ripe yet not mushy 

and reasonably free 

from blemishes, 
halves reasonably uni- 
form in size and rea- 
sonably symmetrical. 

Fruit to be toler- 
ably free from blem- 
ishes and _ tolerably 
uniform in size, 

Wholesome fruit 
unsuited for above 
grades. 


CHOICE... 


Y. CLING PEACHES 


...Not less than 6, 


not more than 12 
pieces. No single 
parcel should vary 
more than 4 pieces 
..-Not less than 6, 
not more than 15 
pieces. No single 
parcel should vary 
more than 5 pieces 


STANDARD. .Not less than 6, 


SECOND... 


not more than 21 
pieces. No single 
parcel should vary 
more than 6 pieces 


..No size limits... 


..No size limits... 


55 


40 


25 


10 


Fruit to be of very 
high color, ripe yet 
not mushy and free 
from blemishes, 
halves uniform in size 
and very symmetrical. 

Fruit to be of high 
color, ripe yet 
mushy and free from 
blemishes, halves uni- 
form in size and sym- 
metrical. 

Fruit to be of rea- 
sonably good color and 
reasonably free from 
blemishes, halves rea- 
sonably uniform in 
size, color and degree 
of ripeness, and rea- 
sonably symmetrical. 

Fruit to be toler- 
ably free from blem- 
ishes, halves tolerably 
uniform in size, color 


and degree of ripe- 
ness. 

Wholesome fruit 
unsuited for above 
grades. 


Y. FREE PEACHES 


..Not less than 6, 
not more than 12 
pieces. No single 
parcel should vary 
more than 4 pieces 


55 


Fruit to be of very 
high color, ripe yet re- 
taining its form and 
free from blemishes, 
halves uniform in size 
and very symmetrical. 


BEST INVESTMENT 


Gentlemen : 


Peerless Husker Company, 
Buffalo, N. Y 


Onalaska, Wisconsin, September 22, 1919 


We had intended to write you right after finishing our Corn pack, advising that the 
Washer we purchased of you was one of the most satisfactory machines that we ever bought, 
because it did all you claim for it, and a little more than we felt we could expect. 

It did improve the appearance of the corn in the can a great deal. 
cleaned the Corn, and left it practically free from silks, husks, smut and dirt. 

We like the machine very much, and feel that it is about the best investment we 
ever made in Corn Machinery. Yours very truly, 


ONALASKA PICKLE & CANNING CO. 


It also really 


(Signed) 


W. I. Berg 


— > EVER MADE IN CORN MACHINERY <— 
PEERLESS HUSKER COMPANY 


MANUFACTURERS 


OF 


Husker, Washer, Rehusker, Exhauster, Syruper, 


519 Cornwall Avenue 


PEERLESS 


Bean Snipper, Mixer-Silker. 


BUFFALO, N. Y. 
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Chapman Vertical Process Kettles 


BUY DIRECT FROM THE MANUFACTURER 
Quality kettles in every respect fitted with the following improvements: 


Machined doors and covers with machined grooves. Heavy steel plates and dished 
heads that will not warp. 


Eccentric lever on hinge for raising, making the door quick opening. 
Square packing in ring with machine groove insuring steam tightness. 
Large size wing nuts, making it easy to close. 

High price steam gauge valves, thermometer and fittings. 

Can be fitted with automatic temperature control. 


We have hundreds of process kettles (sterilizers) in operation with the most ex- 
acting customers and have had eight years experience in this line. 


Full size inside, 42"x72". 


Strongest baskets, cross braced. 
SPECIFICATIONS Capacity 1150 No. 2. cans. 


Weight about 2200 pounds. 


We make Process Kettles of all kinds—vertical, horizontal, agitating and automatic, 
as well as tanks, stacks and boilers. Write for prices. 


MANUFACTURED BY 


SCHAEFER MFG. CO. 


BERLIN, WIS. 
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CHOICE: ...+ Not less than 6, 40 Fruit to be of high 
not more than 15 color, ripe yet retain- 
pieces. No single ing its form and free 


parcel should vary from blemishes, 
more than 5 pieces halves uniform in size 
and symmetrical. 
STANDARD. .Not less than 6, Fruit to be of rea- 
not more than 21 sonably good color and 
pieces. No single reasonably free from 
parcel should vary blemishes, halves rea- 
more than 6 pieces sonably uniform in 
size, color and degree 
of ripeness, and rea- 
sonably symmetrical. 

Fruit to be toler- 
ably free from blem- 
ishes, halves tolerably 
uniform in size, color 
and degree of ripe- 
ness. 

Wholesome fruit 
unsuited for above 
grades. 

SLICED PEACHES 


to 
o 


SECOND.....No size limits... 10 


No size limits... 0 


Fruit to be of very 
high color, ripe yet 
not mushy and free 
from blemishes, 
slices uniform in size 
and very symmetrical. 


Fruit to be of high 
color, ripe yet not 
mushy and free from 
blemishes, slices uni- 
form in size and sym- 
metrical. 


Cannery Conveying Equipment 


(THE above illustration shows our 6 inch pitch Riv- 
eted Steel Link-Belt with G-19 attachment for green 


corn conveyors in husking sheds. This is but one of a wide variety 
of cannery conveyors which we manufacture. Tell us your con- 


veying problems. We'll show you how to solve 
them with standard equipment. Ask for Cannery 
Book No. 365. 


LINK-BELT COMPANY 


PHILADELPHIA CHICAGO INDIANAPOLIS 


25 Fruit to be of rea- 
sonably good color and 
reasonably free from 
blemishes, slices rea- 
sonably uniform in 
size, color and degree 
of ripeness, and rea. 
sonably symmetrical. 
Fruit to be toler- 
ably free from blem- 
ishes, slice’ tolerably 
uniform in size, color 
and degree of ripe- 
ness. 


unsuited for above 
grades. 


BLACK CHERRIES AND WHITE CHERRIES 
GRADE MAXIMUM No. SYRUP DESCRIPTION 
Cherries per % ofsugar 
No. 2% Can when packed 


40 Fruit to be of very 


fine quality, ripe, 
free from blemishes, 
and uniform in size. 

Fruit to be of fine 
quality, ripe, free 
from blemishes, 
and uniform in size. 

Fruit to be of good 
quality, reasonably 
free from blemishes, 
and reasonably uni- 
form in size and de- 
gree of ripeness. 


20 


LANDRETHS’ 
BEET SEED 


Are you in need of any Beet Seed for 
this Spring and Summer sowing? If 
so, communicate with us and we will 
be glad to quote you prices. 


We have all varieties used by Beet Canners 


Landreths’ Best 
Detroit, Crimson Globe 


Crosby’s 
Improved Egyptian 


We are now prepared to make prices for 
this Spring and Summer delivery, and 
delivery after crop 1920 is harvested. 


D. LANDRETH SEED CO. 
Bloomsdale Seed Farms BRISTO i. PA. 


Founded 1784 
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THE BALTIMORE Box AND SHOOK COMPANY 


—MANUFACTURER—— 


CANNED GOODS CASES 


901 SOUTH CAROLINE ST., , BALTIMORE, MD. 


H. D. DREYER & CO.,, Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANTON BOX COMPANY ARE YOU WELL REPRESENTED? 
A live nizatio ering Maryla nd, = laware and 
2501 to 2515 Boston St. Baltimore, Md. Eastern Penn few More good accounts 
PACKING BOXES facturing trades." WRITE US 
Made up or in Shooks. Cargo or Carload. UNION SALES CO. 
Stewart Building Baltimore, Md. 
THE RITTLER BOX CO. 
613 to 621 S. CAROLINE STREET, BALTIMORE, MD. Cc. L. JONES & CO. 
CASES FOR CANNERS BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 
MADE-UP OR IN SHOOKS (We can serve a few more desireable accounts) 


GAMSE & BRO. 
GAMSE BUILDING 
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SECOND.....No size limit... 10 00 30 Fruit to be of fine 
ably free from blem- quality, ripe, free 
ishes and_ tolerably from blemishes 
uniform in size. and uniform in size. 

_y | rr No size limit... 0 Wholesome fruit STANDARD ................ 20 Fruit to be of good 
unsuited for above quality, reasonably 
grades free from blemishes, 

R. A. CHERRIES reasonably uni- 
form in size and de- 

40 Fruit to be of very gree of ripeness. 

10 Fruit to be tole 
ruit to oler- 

from blemis he ably free from blem- 

and uniform in size. ishes and_ tolerably 

CHOICE. 30 Fruit to be of fine uniform in size. 

from blemishes, unsuited for above 
and uniform in size. grades. 

STANDARD...14€5 20 Fruit to be of good PLUMS 
quality, reasonably PANCY ................... 55 Fruit to be of very 
free from blemishes, fine quality, free from 
and reasonably uni- blemishes uni- 
form in size and de- form in size. 
gree of ripeness. 

SECOND. ....No size limit... 10 “Bratt to be toter- CHOICE 
ably free from blem- vier 
uniform in size. 

eee No size limit... 0 Wholesome fruit STANDARD .............+-. 25 Fruit to be of good 
unsuited for above quality, reasonably 
grades. free from) blemishes 

GRAPES and} reasonably uni- 
GRADE form in size. 
SYRUP DESCRIPTION SECOND 10 Fruit to be toler- 
Y of sugar ably free from blem- 
when packed ishes and tolerably 

40 Fruit to be of very 


from blemis hes, 
and uniform in size. 


unsuited for 
grades. 


above 


“Ams” No. 


107-B Disc Dryer 


For Drying Sanitary Ends 
CAPACITY 240 ENDS PER MINUTE 


107-B DISC DRYER 


Can be heated with Exhaust Steam. No Pressure 
Required. Can also be heated with Gas. Perfect 
ventilation insures quick drying and carries off the 
Fumes. 


Has 20 Dises, each 21 in. diameter. 
No change of adjustment for different sizes. 


Will handle any size up to and including No. 10. 
For larger sizes use our No. 107-A. 


The Max Ams Machine Co. 
| New York City, N. Y. 
Chicago Office: 39 S. La Salle St., Chicago, Ill. 


Premier Machinery Co., San Francisco, Cal. 
W. E. Hughes & Co., London, E. C., England. 
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THE 


MANUFACTURE 


OF 
TOMATO 
PRODUCTS 


By W. G. HIBR 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


soup and trimming pulp. 


New Processes 
Complete formulas 
ANEW, simple, accurate, 
pulp testing method. 
The scientific preparation 
of non-preservative cat- 
sup. 


Bottling the same with- 
out after sterilization. 


How to pack trimming 
pulp the government will 
approve. 


Twelve chapters of solid 
meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH 


“The Canning Trade” 


PROGRESSIVE CANNERS 


RECEIVE 


MORE ACTUAL INSURANCE 
STRONGER PROTECTION and 
BETTER SERVICE 


For Less Cost 
by insuring against fire through 
CANNERS EXCHANGE SUBSCRIBERS 
at WARNER INTER-INSURANCE BUREAU 


The average saving on their usual premiums 
has figured over $6.00 per thousand of 


insurance carried. 


Every Cannery in America having good 
financial standing should avail itself of this 
opportunity to reduce overhead expenses and 
obtain this unsurpassed protection against 


fire loss. 


LANSING B. WARNER INCORPORATED 
104 S. Michigan Avenue, Chicago 


Officially endorseu by the National Canners’ Association 
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“Another man says of 


the market. 


mation on your needs. 


Eastern Representative 
S. 0. RANDALL'S SON 
Baltimere, Md. 


2 


for both pulper and finisher. 
the work of two in one operation. 


Not Mere Claims, but 


Positive 
Pulping Facts 


HE record of accomplishment made by the Indiana Pulper in can- 
ning plants all over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity | 


One canner says Indiana is paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty cf construction which 
makes for both ease in operation and ease in cleaning.” 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. The pulper 
is us good as the first day we used it. 
next year.’ The president of another big canning concern writes: 

The three Indiana Pulpers have given us the very best service of any 
pulper we ever used. We did not lose a minute during the tomato season 
on account of the machines refusing to work.” 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 


This is a conservative estimate. 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it isthe ideal equipment 
Used in this way, the one machine does 
In actual work in plants last season, 
the Indiana used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufacture. : 


WRITE TODAY ABOUT AN INDIANA for next season. 


Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 
Water Heaters, Steam Traps, Gasoline Fire Pots, Brass Handy Gate 
Valves and enameled Lined Pipe. A request will secure complete infcr- 


F. H. LANGSENKAMP 
INDIANAPOLIS, IND. 


ANDERSON-BARNGROVER MFG. CO. 
San Jose, California 


NDIAN APOLIS 


We will put in another Indiana 


One concern making a ten-hour 
test, pulped 32 tons of tomatoes per hour. This wasall that could be fed, 
but was not enough to determine itscapacity. Anotherconcernontest, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than heever 

secured from any other pulper and claims to have used every make on 
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PROTECTION FOR CANNER AND JOBBER. 


Last fall we reproduced in these pages the arguments of 
F. C. Wheeler, manager of the canned foods department of 
Seggerman Bros., Inc., New York City, for the formation of a 
Bureau to which could be reported all unfair actions of either 
canners or buyers. This would make a clearing house for the 
protection of honest sellers and buyers in this industry, and is 
certainly much needed. 


Mr. Wheeler addessed the New York State canners on this 
subject and since has sent a copy of his address to practical- 
ly every canner and jobber in the business. So all are quite 
well acquainted with the proposition, 

Writing us further on this, he says: 


Our pamphlet on “Protection for Canner and Jobber,’’ has 
manifestly touched a responsive cord. We have received about 
a thousand answers from all sections of the country and with 
the exception of not more ten or fifteen they have all been 
favorable. Some of them have been exceedingly strong. One 
of the largest wholesale grocers on the Pacific Coast, for in- 
stance, wrote to the National Wholesale Grocers’ Association 
in New York advising that they had reached the conclusion that 
the plan proposed is an excellent one and should go a long 
way towards eradicating some of the evils from which the 
manufacturer and wholesale grocer is suffering. In the con- 
cluding paragraph of this letter, these jobbers urge that the 
association give every assistance towards promoting the plan 
outlined in the pamphlet and assure the association of their 
hearty support. 


At any rate, the replies have covered such a range of ter- 
ritory and are so uniformly favorable that we are confident 
the trade generally understands the principles we have sug- 
gested. There now remains a considerable amount of inspira- 
tional work to do if we want to put this thing through. What 


we are trying to do is to move an entire industry to a common 
action. It can’t be done single handedly. Therefore, every 
man who believes in this idea must work for it. If ninety 
per cent of the personnel of the industry aproved it but did 
not work for it, the idea would be useless. It takes a tre- 
mendous amount of pressure to bring the industry to the point 
of action. 

If we understand the project, if the need for it is univer- 
sally recognized, then there is absolutely no reason in the 
world why we should not put it into practice, and the sooner 
we accomplish that end, the better. 

The Tri-State Canners’ Association recently adopted reso- 
lutions urging the National Canners’ Association to put this 
plan in practice. The National Brokers’ Association have in- 
dicated a desire to have the writer speak to the convention of 
brokers at Cleveland on the subject and the New York Grocers’ 
Association has, also, invited the writer to speak at their con- 
vention here in New York, in February. 

In the meantime, we believe if the brokers, particularly 
the members of the National Brokers’ Association, will give 
some thought to the plan and discuss the matter with their 
wholesale grocer and canner friends, with the idea of spurring 
them on to action, it would be of considerable help. We can’t 
rest on it if we really want protection. Every wholesale gro- 
cer and every canner should be urged to write his association 
to press the matter forward to completion. The protection 
lies in the institution of a bureau, to which will be reported 
every instance of unfair practice occurring to either a whole- 
sale grocer or a canner. All the evidence in the case is to be 
reviewed by a committee, or by attorneys, and if found un- 
fair is to be reported to every member of the respective asso- 
ciations in such manner as to conform with any of the libel 
laws and still put every canner or jobber on notice of the un- 
fair habits of any individual in the trade, who is inclined to be 


One 
of the 


attractions 


The 
INVINCIBLE 
Exhibit 
at 
Cleveland 


January 26-30th 


Well 
worth 


seeing 


INVINCIBLE GRAIN CLEANER COMPANY 


SILVER CREEK, N. Y. 
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HAMACHEK’S 


PATENTED 


READ THIS STATEMENT FROM A USER 


This is No. 19 of a series that appeared this year in this paper 


‘‘We have nothing but praise for your Viner and will use forty 


of your machines the season of 1920.’’ 
From ELKHART LAKE CANNING CO., 
Dec. 13, 1919. ELKHART LAKE, WISCONSIN. 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of 


IDEAL VINERS, VINER FEEDERS AND CHAIN ADJUSTERS 


Established 1880 
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unfair. The thing can be done and if we want it we can get 
it by pressing the matter before the various associations. 
Twenty per cent of the canners and jobbers in the indus- 
try have expressed themselves in favor of such a bureau. Think 
it over. If you conclude that we need it; if you think it will 
tend to elevate the industry; if you are interested in a move- 
ment that will make our business more staple, which will make 
our contracts mean what they say—then don’t stand idle. 


Write your associations and tell them that you believe in this 
idea and want it pushed through. 


THE EXHIBITION HALL WILL BE READY. 


It would seem that a report has been started to the 
effect that the Bolivar Ninth Building, in which the big 
Machinery Exhibit of the Cleveland Convention is to be 
given, will not be ready (completed) by convention time. 
We know nothing of the origin of this report—we have 
repeatedly said that the Exhibition would be staged in 
greater glory than ever before. However, Mr. Geo. W. 
Hale, President of the Building Company, has wired us 
under date of January 6th: 


Cleveland, O., January 6th, 1920. 
The Canning Trade: 


My attention has been called to a report that the Bolivar 
Ninth Building, in which the exhibit of the Canning Machinery 
and Supplies Association is to be housed in Cleveland, will not 
be finished in time for the Convention. As owner of the build- 
ing, you may assure all interested that the exhibit building 
will be ready in complete accordance with our contract. May 
I ask you to give this statement to your readers in order that 
no misapprehension may prevail. 

BOLIVAR NINTH BLDG. CO., 
Geo. W. Hale, President. 


THE CANNING TRADE. 


DEATH OF SAM’L F. MARTIN, 


Samuel F. Martin, a prominent canner for more than 
thirty years, and one of the best known and highly respected 
citizens of Blair, Nebraska, passed away at his home, Saturday 


evening, December 20th, 1919, after an illness extending over 
a period of several months, although it was only a few weeks 
ago that he consented to relinquish his business activities and 
remain at home. 


Mr. Martin was born August 12th, 1844, at Somerton, 
Ohio, of Quaker parents, his father a minister, removing to Des 
Moines, Iowa, in 1866, where he entered the hardware busi- 
ness as a Clerk, later conducting this business for himself at 
Lewis, Atlantic and Carroll, Iowa. 


He was married to Miss Agnes Reeves, at Norwalk, Iowa, 
September 8th, 1867, and is survived by his wife, two half- 
brothers and a step-sister. On September 8th, 1919, Mr. and 
Mrs. Martin celebrated their fifty-first wedding anniversary. 


He organized the Atlantic -Canning Company, at Atlantic, 
Iowa, and conducted the business for more than ten years, and 
in 1908, with Mr. Joseph Nurre, purchased and reorganized 
the canning plant at Blair, Nebraska, under the firm name of 
Martin & Nurre Canning Company. Upon Mr. Nurre’s death 
Mr. Martin continued the business under the name of the Blair 
Canning Company. About two years ago he sold a one-half 
interest to Mr. C, O. Dawson, of San Diego, California, who will 
continue the business. 

Mr. Martin was a loving and devoted husband, and a man 
whose depth of character and true Christian manhood stood 
out in his every act. The canning fraternity has lost a good 
friend and member. 
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We’re all attention when it comes 
to taking orders. 


Special attention, in fact, is given 
every detail of your requirements from 
beginning to end. 


We’ve been making boxes for over 
62 years and we know our business inside 
out and upside down. 


SERVICE 


We know the shipper’s needs and, 
like good soldiers of business, we make 
it a point to carry out his orders toa T. 


If. you want ’em quickly, you get 
?em quickly. 


And there you are. 


What are your commands? 


Embry Wirebound Box Company 
Branch of Embry Box Co. 
Incorporated 


828-C South 20th Street Louisville, Ky. 


The Book You Need! 


Thoroughly Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


“IT do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 
go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 


Learn How To Pack New Goods 
Factory Operation and Process Times 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. JUDGE, . Manager and Editor 


Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48rd Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING RatTes.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Traber for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, JANUARY 12, 1920 


EDITORIAL JOTTINGS 


From good authority it is learned that the big block of 
tomatoes bought from the Government by a leading Eastern 
operator, and which have been offering upon the market at 
low prices, have all been sold. The Government surplus is 
also practically, if not actually, cleaned out. That means a 
very considerable relief to the present situation. In fact it 
means the removal of the two great restraining influences upon 


the market—and now we look to see normal movement once 
more. 


One of our keenly observant canners of the Peninsula 
notes, with great pleasure, that Canada has placed a ban 
upon tomatoes packed with puree. This will bring to mina 
the special resolution passed by the Tri-State Association, last 
month, condemning the use of puree in tomatoes Along the 
line of better goods to back up the big advertising campaign, 
it would seem the death knell of puree in tomatoes is sounding. 


Some few years ago there was a notable figure in the 
Canned Goods Exchange, notable because he had the habit of 
calling a spade a spade, and condemning in no uncertain terms 
goods of off-quality. He refused to be swayed by the argu- 
ment that the trade demanded them, or that custom had ap- 
proved them. One of his famous arguments was that we must 


pack more tomatoes—and fewer cans. From the time of the 
prophets, to the coming of Christ, and down to our own days, 
the real reformers have ever been scoffed at, only the false, 
Pharasaical reformers having an immediate following. But as 
with those prophets it required only time to bring about the 
truth of their assertions, and it would seem to be so in this 
case, as it will be with all others. Cicero says ‘‘nothing is 
profitable that is dishonest,’’ and so this custom is tottering 
and will fall of its own weight, because it is dishonest, and is 
unprofitable to the industry. It is unprofitable because it is so 
difficult, if not actually impossible, to confine it to the strict 
path of honesty. The use of puree, if it were prepared from 
absolutely clean, wholesome and proper products would not 
be objectionable; but with the bars thrown down on its use 
that whole flock of evils rushes in, and it is humanly impossible 
to stop them. The packing of clean and wholesome skin and 
core pulp or puree is angelical rather than human; it is too 
difficult an act for mere humans. 


The Campbell soup people, we note, have ceased to be 
Optimists, and now call their spicy little house organ “Camp- 
bell’s Courant.” It has lost nothing of its vivacity, however, 
in the change of names. This great house, through its multi- 
tude of distributors, keeps in very close touch with market 
conditions, and its opinion is, therefore, weighty. In their 
January issue, under the title ‘‘The Matter With the Market,” 
they point out a situation, which, if it is true, all canners will 
do well to note. It is right along the line of our above re- 
marks. They say in the Courant: 


“The Matter With the Market. 


“The reign of extravagance, brought on by in- 
flated currency, war profits, profiteeering profits and 
the exaggerated and unnatural rate of wage, has had 
a peculiar effect upon the market, which is every day 
growing more pronounced and more important. To 
use a mining expression, the public is ‘‘high-grading”’ 
the market. 

“The demand for fancy and extra standard goods 
is unlimited, whereas for standard and off-standard 
articles it is nil. The spread of cost between high 
and low grade cattle or between sirloin and chuck 
has never been so great. No wonder the packers are 
imploring the public to use the ‘“‘cheaper cuts.”’ 

“Munition workers, shipbuilders and all the rest 
who suddenly began making wages out of all pro- 
portion to wages based on the return on industry in 
normal times, are demanding nothing but the best. 
They are eating things that they never tasted before, 
but they like them and are going to continue eating 
them as long as they have money. 

“The ideas of the average consumer have 
changed. What last year passed as standard is this 
year regarded as off-quality. We earnestly hope that 
every packer in the land will hear, mark, learn and 
inwardly digest this statement. 

“As an example, let us consider the laboring man 
with his lunch kettle. In that lunch kettle he used to 
put a five cent can of Maine sardines, which he ate 
and enjoyed. That same man today takes a thirty- 
five cent can of imported sardines packed in olive oil. 

“Down South the colored population formerly 
consumed vast quantities of herring. This excellent 


and economical food is now considered beneath their 
notice and there are today, in the city of Richmond, 
over twenty-five thousand barrels of herring which 
cannot be marketed. 

“The demand for highly milled white flour is 
far beyond the supply and millers are paying a pre- 
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First FIRST 


BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 


FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


W. W. BOYER & CO., Inc. Ge? 


BALTIMORE, MD. 
EDMUND C. WHITE, President First 


QUALITY QUALITY 
pee ESTABLISHED 1864 


THIS MACHINE REQUIRES 
NOTHING MORE 


Can Flanger will rim or flange 
on both ends, 200 can bodies 
per minute. It will accom- 


The No. 249 Automatic Round 
odate a large range of sizes. : 


We make every machine used iz 
in making tin cans. ee 


CAMERON CAN MCH. CO. 


a 


eal 


Successors to TORRIS, WOLD & CO. 
( No change of ownership, personnell or location ‘) 

CHICAGO 


— 


mp 


mium for winter wheat on account of its fine quality. 
Meanwhile the Grain ‘Corporation is advertising a 
style of product which they claim is better, at a much 
lower price, and are peeved because the public will not 
on “Immense quantities of standard fruits have 
been packed, but the people are buying the luxurious, 
fancy fruits—pineapple for example. The demand 
for fancy red salmon seems to be inexhaustible, while 
the market for chum salmon is very weak. Retailers 


tell us their customers demand only red salmon, and 
of the highest quality. 


“For years we have preached the doctrine that 
only very high grade materials should be placed in 
cans. For years we have stormed against the packers 
of off-quality goods. Our aim in all our criticism 
has been constructive and not destructive. If it tends 
to make unprofitable the packing of low quality prod- 
ucts, in a greatly increased degree it will improve the 
demand for canned foods as a whole. 

“During the past season, bountiful but low qual- 
ity crops have increased the proportion of off-standard 
goods in the pack. The demand for them has been 
less than ever before and we look to see the packers 
of the low auality goods take a heavy loss. 

“This will be sad for them, but it should be ex- 
ceedingly salutary for the industry, and next year 
should see the highest grade pack ever known. It 
must be so. The handwriting is on the wall and 
every danger signal set. Every packer in the land 
must see it and realize it.” 


Ain’t it the truth: “Costs are bound to go up as long as 
we maintain an excess profit tax.’’ 


We have in front of us the program of the big Cleveland 
Convention, and it is an excellent one, filled to the brim with 
action, so that every day of the session will be fully occupied. 
We are arranging to give it to our readers in full next week, 
and in a way that will be easiest for them to handle. 


Some one seems to have started a rumor that the Bolivar- 
Ninth Building, in which the big Machinery Display will be 
made at this Convention, will not be completed in time. There 
is absolutely no foundation for this rumor. The president of 
this building company, as you will see elsewhere in this issue, 
has wired us stating absolutely that the building will be ready 
—and we can count upon the machinery and supply ‘boys’ 
having their exhibits all set and everything in fine shape for 
the biggest and best display yet made. This machinery dis- 
play is always a leading feature of all the conventions. It 
will be more markedly so this time than ever before; because 
the canners are in need of more machinery and are going to 
buy more heavily than ever, and moreover, it has been two 
years since they had such a show. 


Chairman Carl Cooling, of the Canned Goods Exchange 
Special Train to the Cleveland Convention, says reservations 
are not coming in fast enough. There must be 125 such reser- 
vations before the roads will grant a special train, and he can- 
not make a reservation unless the check accompanies the or- 
der. That’s not his ruling; it is the railroad’s—the Govern- 
ment’s. With a special train the delegates can make them- 
selves at home in all Pullmans—smoke where they please; 
play cards, or join the crowd at the melodion and sing hymns, 
or perchance popular songs; dine in the diner with your own 
friends, and be taken care of when you reach Cleveland as to 
your baggage, assignment of rooms, etc. Otherwise you will 
have to travel like any other common mortal, and put up with 
all the inconveniences. The time of departure is yet uncer- 
tain. To make this definite, and entirely upon our own re- 
source, we nominate Sunday morning, January 25, Union Sta- 
tion, Baltimore, 9 A. M. With 125 reservations that date will 
be definite, sure, and our own train. Let’s go. 

Otherwise those from this section must take either the 
1:20 P. M. (noon train), which makes poor connections at 
Pittsburgh, or the 7:30 P. M., which puts the traveler in 
Cleveland at 7 A. M., for the former and 9 A. M. for the latter. 
Rush your reservations to Carl Cooling, Boyle Can Company, 
Baltimore. 
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CYNICISMS 


. And when the eminent diagnostician surveyed the patient 
he turned towards the anxious friends gathered about the 


patient’s beside and said, tersely: ‘‘faulty circulation—that’s 
all.” 


Ain’t it the truth, Mabel, ain’t it the truth. 


That them damm jobbers don’t care whether we pile up 
goods in our warehouses or not, or whether we sell our g90ds 
at a profit or not. 


Candor compels the admission that ‘“‘our nearest and dear- 
est enemy’’—the jobber, is strangely indifferent to the canners’ 
problems and is quite willing that their solution shall be ar- 
rived at minus the attention it is often thought he should ex- 
tend. 


As Cervantes observed: ‘‘Let every man mind his own 
business.’’ The jobber has his own problems to solve and his 
own difficulties to overcome, and though his disposition towards 
the canner were kindliest and friendliest, he would scarcely 
have the time to give to the exploitation of canned tomatoes 
the attention which such exploitatoin requires. 


‘In the address written by young Mr....... for the edi- 
fication of the tomato canners, assembled at the New York 
Convention of the N. C. A., February, 1915, it was shown that 
the consumption of canned tomatoes during the year 1914, 
was less than four cans per capita. 


I dare say (speaking relatively, of course,) that the actual 
consumption of canned tomatoes today is no greater than it 
was five years ago. If I seem to unduly stress the importance 
of distribution it is only because of the firm and unalterable 
conviction I have that it is at bottom of all our difficulties. 


Many marvels have been wrought in the modus operandi 
of ‘our canneries, but it is a painful commentary on our pro- 
gressiveness, or lack of it, that our selling or distributing 
methods retain much of their primitive simplicity and guileless- 
ness; indeed, our selling or distributing methods are almost 
as ancient as our cost-accounting methods. Let us invoke the 
genius of invention that has so long and diligently labored in 
our canneries, in order that production might be quickened, to 
betake himself into our offices and give himself to the contem- 
plation of new means and new methods by which increased 
distribution shall be secured. 


I observe that Mr. “‘Bob” Sindall has become a student of 
advertising and that he rarely misses the opportunity to dis- 
cuss his learned conclusions in those forums of canners where 
“reason is mixed with pleasure, and wisdom with mirth.” I 
am hoping for the day when young Mr. Sindall will put a ‘‘ma- 
chine’ on the market whose almost human intelligence will 
forever solve this much vexed question of distribution. The 
canner, who never denies himself the latest fads or the newest 
trinkets of machinery, wound certainly install a distributing 
machine were it offered him. 


We have our very wonderful laboratory at Washington, 
than which I dare say there is none better. Here the scientific 
problems of the canner are brought for solution. May we not 
some day hope to have a laboratory of business research at 
Washington, to which other canners’ problems, more perplex- 
ing than the scientific problems, may be brought for solution— 
problems of trade extension, domestic and foreign, and still 
other problems that have to do with the efficiency of business 
methods. 


“The premises being thus settled, I proceed to ob- 
serve that the concatenation of self-indulgence, pro- 
serve that the concatenation of self-existence, pro- 
duces a problematical dialogism, which, in some meas- 
use, proves that the essence of spirituality may be re- 
ferred to the second predicable.”’ 


The foregoing simple, and on the whole, very intelligible 
dissertation by a certain Mr. Goldsmith is repeated here because 
of the assurance J have that young Mr. Orem always likes a 
little learning. 
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nent quality TIN PLATES— specially adapted to the requirements of the canning and packing industries. 
We also manufacture Black Sheets, Galvanized Sheets 


“AMERICAN” brands 


Seed Peas and Beans 
Quality First 


If in the market for Seed Peas and Beans for prompt or 


future shipment, write us for prices 


Alfred J. Brown Seed Co. 
Grand Rapids 


= Michigan 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 


SEEDS 


used by Canners 
Everywhere 
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Say, you! How do you get that way? Don’t you know 
that we are doing the very thing at which you keep a harping 
all the time? Yes, I know it, I know that the National Can- 
ners’ Association is now conducting a splendid campaign of 
advertising for all canners, for the believing as well as for the 
unbelieving, for the willing as well as for the unwilling and 
for the forward-looking as well as for the backward looking 
and backward sliding. Since this campaign of advertising con- 
templates the advantage of all canners it necessarily contem- 
plates the support of all canners, and that support should be 
both ungrudging and unstinted. I take up cudgels quite in- 
cidentally for this campaign of advertising not because of any 
interest I have in the National Canners’ Associatio, but because 
of the very great interest I have in the question of distribution 
quite apart from any connection it may have with the National 
Canners’ Association. There is need, and very great need, to 
Keep on emphasizing the importance of distribution to the end 
that even the most hard-headed and recalitrant of canners may 


some day see that it has an indispensable place in the economy 
of the trade, 


One of the speakers at the Tri-State meeting was a certain 
young Mr. Strasbaugh, of Aberdeen. His speech (so my spies 
inform me), fairly bristled with enthusiasm and with virility of 
statement. One of the trade luminaries spoke of young Mr. 
Strasbaugh’s speech as having been a “‘gem,’’ and I have no 
doubt that it was. Young Mr. Strasbaugh is a man of parts. 


“Upon what meat doth this our Caesar feed, that he is 
grown so great?” 


I am glad, I am so glad that oratory among us is not 
becoming a decadent thing and that there are still some can- 
ners who can lift themselves from out of the ennui of their 
daily lives to deliver speeches that compel the haughty and 
disdainful writer of headlines to call them gems of eloquence 
and pearls of thought. 


Ah there! Mr. Strasbaugh. 


I am thinking of the yesteryears when a certain young 
Mr. Orem was wont to attend the conventions of the National 


Canners’ Association. I count it a misfortune that we do not 
see as much of him as we used to, and an even greater mis- 
fortune that we do not hear as much from him as we used to— 
in-the dear olden days. Young Mr. Orem used to be the 
piece de resistance of every convention. He advocated the 
cause of the canners with a fiery and quenchless zeal and 
he fought their battles with an indomitable energy and per- 
sistence. He had his day and during its long continuance he 
yielded himself unsparingly to every demand made upon him, 
and often with utter disregard of personal comfort and con- 
venience. Speaking of gems of eloquence and of pearls ot 
thought it may be said that the addresses of the redoubtable 
young Mr. Orem remain to this day the classics of our can- 
ning literature. 


“Thence to the famous orators repair 

Those ancients, whose resistless eloquence 
Wielded at will that fierce democrati, 

Shook the arsenal, and fulmined over Greece, 
To Macedon and Artaxerxes’ throne.” 


I am unofficially informed that the train which is to carry 
the Baltimore canners to Cleveland will not include a buffet 
car, on which account it will not be a full train. ‘‘’Tis true, 
’tis pity, and pity ’tis, ’tis true.” 


“The voice is Jacob’s voice, but the hands are 
the hands of Esau.”’ 
The voice is the voice of hi mwho comes to the canner 
with blandishments and tender endearments, but the hands are 
the hands of him who delivers the canner into bondage. 


Says Epictetus, ‘there is a fine circumstance connected 
with the character of a cynic—that he must be beaten like 
an ass, and yet when beaten must love those who beat him, 
as the father, as the brother of all.” 


Ah, how true it is “that a sorrow’s crown of sorrows is 
remembering happier things.” 


Boy, bring up a pot o’ tea. 


“THe 
KNAPP 
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Write us for terms, exchange deal, or rental 


Baltimore = 


‘Berger & Carter Co., San Francisco, Cal. 


of Labeling and Boxing cans is positive, practical, and speedy. 

The Knapp Labeler is automatic; always ready for instant use. 

When labels are nearly used, the cans are automatically stopped until more labels are inserted. 
Normal speed of 50,000 cans in ten hours. Runs 100,000 if needed. 

We guarantee the Knapp Labeler to give satisfaction, or no pay. 
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WASTE: dD 
Are the valuable syrups and fruit juices slopped over with the average 


closing machines due to the jerky motion and sudden stop of the can 
before. the top is applied? 


LOST !— 


Is the money paid for the perfectly good cans jammed and improperly 
sealed due to the unavoidable change in adjustments on poorly designed 
machines? 


EXASPERATED!— 


Are your feelings when you have to refund for short 
weight cans. 

THE TROYER-FOX NON SPILL Closing machines 
speeded at 75 cans per minute, with their properly timed, steady, 
even can motion, a slow gentle vacuum applied 
top, clinched tightly while the can is in motion 
—the double seam made in two operations,—the 
four seaming rolls diametrically opposed carried 
on two large ball bearing spindles, all bearings 
designed so that they are kept free of all foreign 
matter, assuring an all-day run with no stops for 
oiling-makes for the TROYER-FOX Closing 
Machine an ideal for any up-to date cannery. 


Write for descriptive matter 


SEATTLE-ASTORIA IRON WORKS 
Builders of Sanitary Can Making 
and Canners’ Machinery 
SEATTLE, WASH. 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 


Canners’ Varieties of Peas, 1919 Crop 


LEONARD SEED Co 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 
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(Continued from page 10) 


for Salads, Stringless Beans, 
Blackberry Jam. 
Betterton, Md., December 29, 1919. 
Wrangler, care of The Canning Trade, 
Baltimore, Md. ' 

When I can get my face straight enough to pucker my mouth 
I ean whistle, and whistle in tune, too! (Wish Santa had brought 
me a new type machine, don't you, Colonel Lee?) 

I am very sorry I did not get a chance to throw you a bouquet. 
and can’t make up my mind to forgive you for not deciding to take 
a chance and speak to me any way. ‘Do you suppose I saw you. 
and could you make up your mind whether I was talking to YOU 
or not? I always like folks to feel that I see them, and am talking 
to them, when I “get up before the public.” 

Was so glad my little stunt made a hit with the men, and 
if I’d had a piano, or organ or jew’s-harp, I could have made it 
sound like something, but the room was hard to fill (although 
some thoughtful men had tried to help me by smoking a little?), 
and I sounded so weak to myself! 

Nevertheless, I did what I set out to do, make the men think 
about the things they ought to think about, in the way they ought 
to think of it. I’ve not had an easy time this year, and as yet 
have not disposed of my 4,100 cases of tomatoes from last year. 
Should I sell them in the near future. I shall be able to spell 
ABLE for the National Convention in Cleveland this month, but 
I fear the prospects are slim! 

Thanks, awfully, for the invitation to the Western Canners’ 
Convention, and may I sing for you? And will you have @ nice 
little piano for me to use? I really think the best way to innocu- 
late the people of the United States and Canada with the “CANO- 
PHOBIA” (That’s mine!). is to sing it to them! I find I can 
do more with any audience in that way, every time. So if you 
want me to, I'll get my thinking cap on, and have some new ones 
for you, shall I? 

Thanks very much for the kind words about my talk at the 
Tri-State meeting, I do not deserve them all, for I was having 
such a good time doing it, you see. And you are wrong. I am 
homely, because all of my main work is done at HOME! I com- 
pose all of my songs while putting the baby to sleep! And I rock 
her, too, my last baby. and I don’t care if I am spoiling her, she is 
the dearest baby that I ever saw. But write again. Send me 
some trade for my nice tomatoes. I packed 3,000 cases of combi- 
nation, 1,000 of pears, 2.000 of fruits and 500 No. 10 tomatoes this 
year. All gone. but a little of the fruits. 

Let me hear from you again. 

Sincerely, 
EVELYN HARRIS. 

In consideration of the fact that Mrs. Harris showed her 
ability to speak, recite and sing, I asked her in my letter if she 
could whistle, and she says she can. I also told her that having 
had some correspondence with her heretofore I had formed the 
impression that she was a homely, practical old maid of about 
forty-five, but “still struggling,” but that I found that she was an 
able, pretty, motherly and real woman. 

There is no doubt that the address of Mrs. Harris was the 
best hit of the big Tri-State Convention, and I know why. An 
analysis of it shows that she was full of her subject. “Out of the 
fullness of the heart the mouth speaketh.” She spoke with ex- 
cellent good humor, because so interested in her subject that she 
forgot herself entirely and really enjoyed her own speech. 

Her points and arguments were well made and appropriat: 
to the occasion, and the audience, and had in them that intangible 
and indescribable thread of human interest or nature which 
Shakespeare says “makes all the world akin.” Read her lette: 
and you will understand why she can interest an audience. 

Then she has what she calls “canaphobia” and knows how to 
sing it. I agree with her as to rocking ber Pabies. I always 
rocked mine, like the d- 1, or danced them, or trotted them, or 
walked with them, anything to keep them from howling. 

Yes! I am authorized by the chairman of the Publicity Com- 
mittee of the Western Canners Association te extend to her a 
formal invitation to attend the spring convention of that organiza- 
tion, probably in April, 1920, at Chicago, and the entertainment 
committee will see that her expensese are all paid as the guest 
of the association. We will see to it that She has a big grand 
piano and an accompanist, and if she wants an orgaa or a jew’s- 


Sa 
harp we will have those. The Ladies’ Auxiliary of the Western 
Canners’ Association also add a hearty invitation for her to ralk 
to them during the same meeting and will make her a part of 
their program and membership. 

By the way, she has 4,100 cases of nice No. 3 tomatoes in 
warehouse in Baltimore, I think. I am going to try to sell them 
for her, but I wish some of my brother brokers would help do so, 
as canned tomatoes are not much in request in Chicago just now 
and she wants them sold. WRANGLER. 


As Brokers View the Market 


BALTIMORE, MD. 


Baltimore, Md., January 10, 1920. 

No one shows any interest in tomatoes, or any other article, for 
future delivery; sellers are afraid and buyers dare not. Conse- 
quently, the trading in them will not be considered until after the 
annual convention of the National Canners and National Brokers 
Association, to be held in Cleveland the week of January 26th. 
which promises to be the largest and most important meeting of 
the clans ever held. It might prove to be a good thing for all 
concerned if the trading in futures is passed up for one season, or 
until the market reverts to normal conditions. The game is not 
worth the powder. 


The situation regarding spot tomatoes is gradually clearing. 
and the market, in this section, is developing a firmer undertone 
in the face of light buying. This refers, of course, to the pack of 
1919, bought direct of the canners with the usual guarantee as to 
quality and conditions, and not to the Government stocks which 
are still obtainable in several zones, including Baltimore. The 
1919 pack is selling at prices less than factory cost, 2nd the out- 
look is not in favor of lower costs in the canning season cf 1920. 
The great advertising campaign now under way in all the leading 
magazines and daily newspapers of the country, by the National 
Canners Association, is sure to increase the consumpiion of canned 
foods, at home and abroad, and the capacity of the canneries, it 
is believed, will be taxed to the limit to supply the demand for the 
products of 1920. Skepticism in tinned foods is rapidly giving way 
to confidence, and old-time prejudice amongst housekeepers is dis- 
appearing as a result of the illuminating way the subject is being 
handled. The household purse is the yard stick that will measure 
values in kitchen economy in coming years. The jobber will buy 
what the retailer needs to supply the demands of the consum?r, 
and it is up to the canners to produce the fools that the crops will 
make. 1920 will be the banner year in the canning business, God 
willing. 

In the line of other canned vegetables the developments dur- 
ing the week were unimportant, the buying was light -ind the 
prices are practically unchanged. Some articles show a flash of 
strength some days, chiefly because of light stocks in the hands 
of the canners, but the prices do not advance, for instance high- 
class stringless beans, spinach, krout and pole green lima beans. 
Sweet potatoes is a steady seller. 

Pears is the only article in fruits that showed any life this 
week. The buying of them for export continues in a moderate 
way, and would be larger but for the prevailing unsatisfactory 
conditions regarding foreign exchange. The Jomestic buying of 
pears is light. Apples are in fair supply, but the stocks of peaches, 
pineapples and berries of all kinds are very small, some of them 
almost too light to quote. 


New prices are quoted this week on jams, jellies, ete., as the 
manufacturers were able to secure some sugar, but the situation 
continues to be uncertain; pick them up while obtainable for 
prompt shipment. 

All cove oysters have been sold out in this section, excepi 
a few 5-ounce and 10-ounce standards, held by only one canner in 
Baltimore, and they may go out any time. The Chesapeake Bay 
and tributary rivers are frozen tight over the oyster beds, and the 
weather bureau predicts colder weather ahead. The cost of the 
few raw oysters obtainable is entirely prohibitive for canning pur- 
poses. Under these conditions no relief is expected during Janu- 
ary. Crushed oyster shells are obtainable for prompt shipment in 
moderate quantity. 

THOMAS J. MEEHAN & CO. 


ABERDEEN, MD. 


Aberdeen, Md., January 8, 1920. 
Tomatoes—We have turned the corner and are looking 
forward to 1920 with renewed confidence and courage. The 
largest holder of Government stocks is sold out, and with the 
publicity campaign now in full swing, the consumption of 
canned foods should steadily increase, and cause the market 
to be entirely cleaned up before next packing season. As far 
as tomatoes are concerned—as is well known—this section had 
a miserable failure, and stocks are consequently very light. 
Sweet Potatoes—tThis item has become one of the most 
popular in the canned foods line. Stocks are lignt. We can 
buy standard quality at 90c for 2s and $1.45 for 2s, and extra 
standard quality at $1.00 for 2s, and $1.55 for 3s, f. 0. b. 
factory. 


C. W. BAKER & SONS. 


and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


Wanted—Miscellaneous. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—Practically new. Two Ayars Pluger 
Liquid Fillers for No. 1 cans; 2 Rotary Pea Fillers for 
No. 1-2-3 cans; 2 Morral Huskers, and lot of other up- 
to-date canning machinery, the latest on the market. 
A. K. Robins & Co., Baltimore, Md. 


FOR SALE— 
1 Monitor Pea Grader, 
1 Monitor Spring Bean Cutter. 
1 Cyclone Pulping Machine, complete set castings for 
Canners’ Supply Conveyor, with capacity of 90 women. Ad- 
dress Edgar W. Davies, Leesbury, N. J. 


FOR SALE—A number of Angelus Double Seamers. 
All modern and in good condition, some new. Equipped 
for No. 1, 2, and 3 Standard cans. Address Box A-723, 
care of The Canning Trade. 


For Sale—Miscellaneous. 


FOR SALE FOR IMMEDIATE SHIPMENT—- 
one hundred gallon Copper Steam Jacketed Kettles with 
2¥% inch outlets, tested to 175 Ibs. water pressure. Ahlers 
& Gregoire, Coppersmiths, Louisville, Ky. 


FOR SALE—40 H. P. Boiler and Stack; Cyclone 
Pulp Machine; Kern Finisher; two 500-gallon Kook 
More Coils and Tanks; Hot-Air Engine; Copper Kettles. 
Downham & Co., Wyoming, Delaware. 


FOR SALE—Cans and boxes: 950 No. 2 wooden 
boxes; 500 No. 10 wooden boxes; 445 No. 3 wooden 
boxes; 400 No. 5%4 wooden boxes; 10,000 No. 2 cans; 
40,000 No. 3 cans, some slightly rusted; 8,500 No. 10 
cans, few slightly rusted; 10,000 No. 5% cans. These 
supplies located near New York, want to sell them to 
some packer in New York State or in the Tri-States, at 
a very favorable figure. Good chance to get some cans 
cheap. Address Box A-716, care of The Canning Trade. 


FOR SALE—Box Nailing Machines. 6-Track Mor- 
gan, No. 6, 3 of these, $450 each. 9-Track Doig, No. 3, 
Nailing Machine, $550. 9-Track Doig, No. 4, Nailing Ma- 
chine, $575. 12-Track Doig, No. 4, Nailing Machine, 
$800. Chas. N. Braun, 825 Calhoun St., Fort Wayne, Ind. 


FOR SALE—1 Invincible Corn Husker, used only 
three days; 1 M. & S. 6-pocket corn cooker-filler, used 
two seasons, but in better working condition than when 
new. These machines are in A-1 condition. Write the 
DeGraff Canning Co., DeGraff, Ohio. 


WANTED—One Wonder Cooker for No. 10 cans. 


Advise style and year made. A K. Robins & Company, 
Baltimore, Md. 


WANTED—A small second-hand Max Ams Seamer 
with No. 1 and No. 2 chucks for sanitary cans. Seamer 
must be in good condition. Address Chas. Pisha Pres. 
Co., Sturgeon Bay, Wis. 


For Sale--Factories 


FOR SALE—A well-equipped Cannery, situated in 
Tidewater, Va. Have been canning Lima Beans, Toma- 
toes, Black-Eye Peas. Large acreage can be secured for 
Vegetables at very moderate prices. Labor conditions 


very good and usually plentiful. Address Box 1132, 
Richmond, Va. 


FOR SALE—Canning Factory, Jessup, Maryland— 
Lk. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


FOR SALE—A new two-line canning and pulp factory 
situated in one of the best sections of the State, on railroad, 
and state road. City water, electricity, plenty experienced help 
and can be operated as economically as any plant in the 
country. Unexcelled shipping facilities to any point. Owner 
retiring from business. Located at Camp Parole, Md. W., B. 
& A. Electric R. R. For further information write or apply 
Wacker, Owner, Catonsville, Md. Phone, Catonsvill2 


FOR SALE—Canning Factory, adjoining corporate limits 
Columbia, Tenn. City sewers, city water, electric lights, un- 
limited tomato acreage, abundance of labor, two-story factory, 
two-story warehouse, concrete floors, private side track, two 
acres. Think old manager can be employed. Good banking 
facilities. Address Box B-719, care The Canning Trade. 


For Sale—Seeds. 


FOR SALE—Refugee Wax Seed Beans, grown by the 
Everett B. Clark Seed Company. They will be sold to the 
first interested buyer offering a fair price in quantities from 
one to five hundred bushels. Address Box-A 692, care of 
The Canning Trade. 


FOR SALE—Alaska Seed Peas, extra fine quality ; 
shipment by Leonard Seed Co. from growing station. 
Price, 13 cents per pound; sacks extra. Address Chas. 
G. Summers & Co., Inc., Baltimore, Md. 


FOR SALE or TRADE—1,500 Bushels hand-picked 
Alaska Seed, seedsman stock. Will sell or exchange for 
Wrinkled varieties at difference in price. 
A-713, care of The Canning Trade. 


Address Box 


50 THE CANNING TRADE. 
EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Man at once to operate ‘‘Canco Capping Ma- 
chine,” packing Shrimp and Oysters, also having had experi- 
ence in handling labor. Address Box B-711, care of The Can- 
ning Trade. 


A COMPETENT SALESMAN, thoroughly acquainted with 
the canning industry, wants position, either for supplies or 
canned foods. Has publicity and advertising experience. Ad- 
dress Box B-679, care of The Canning Trade, 


WANTED—Position by thoroughly experienced Processor 
and Machinist on Corn, Peas, Tomatoes, Pumpkin, Pork and 
Beans with Tomato Sauce. Can pack high-grade goods. Good 
with handling help. Expert on Panama and Four-spindle Ma- 
chine. I am A-1 General Factory Man. Open for a position 
at once. Give best of reference. Address Box B-701, care of 
The Canning Trade. 


WANTED—Position by experienced processor; can pack 
a large variety of fruits and vegetables, etc.; A-1 machinist; 
experience on a large variety of canning machinery; A-1 on 
several different kinds of closing machines; can handle help 
and results; good references. Address Box B-710, care of The 
Canning Trade. 


WANTED—Position as cannery manager; 25 years experi- 
ence packing fruits, vegetables, marine products, jams, jellies, 
condiments, specialties, etc. Familiar with entire details of 
business from growing of crops to selling the finished vroduct. 
Salary or per cent. A 1 reference. Address Box B-722, care 
The Canning Trade. . 


WANTED—-Position as Superintendent-Processor. Have 
. had over twenty years’ experience in packing fruits and vege- 
tables, fruit butters, etc. I am A-1 general factory man and 
always been result getter. Strictly temperate, 38 years of age, 
married. Capable of taking charge of any size plant. At pres- 
ent employed. Wish to make a change. Open for position by 
January 7, 1920, Can give best of references. Will be glad 
to submit samples of the various products I have recently put 
up this season. Address Box B-703, care of The Canning Trade. 


HELP WANTED. 


WANTED—January 1, 1920, a Superintendent of Cannery, 
packing Peas, Corn and Beets. Applicant should have had 
successful experience in packing high-quality goods. Factory 
is in New York State. Give details as to experiences, former 
positions held, age and salary expected. Address Box B-700, 
care of The Canning Trade. 


WANTED—Manager for Canning Plant by New York 
house for the Far West. Must be experienced in the prepara- 
tion of Jams, Jellies, Chutnies, etc., and competent to Erect 
and Operate Plant. Application to state positions held, refer- 
ences and salary desired. Address Box B-708, care of The 
Canning Trade. 


WANTED—First-class, experienced superintendent pro- 
cessor, for corn, pumpkin, tomatoes, pulp, pork and beans 
and hominy. A man of ability; one who can handle help suc- 
cessfully. Give references and state age and salary expected, 
“ _— Address Box B-705, in care of The Canning 

rade. 


WANTED—tThoroughly experienced canned foods salesman 
who can write letters with a punch, and preferably one who is 
familiar with publicity and advertising. Address Pickrell and 
Craity Co., Louisville, Ky. 


WANTED—Superintendent for a Western Canning Fac- 
tory, packing vegetables and fruits. A permanent position to 
the right kind of a man. No one over forty years of age need 
apply. State age and give reference as to character and ability. 
Address Box B-712, care of The Canning Trade. 


WANTED—Old-established Baltimore cannery has open- 
ing for Experienced Factory Superintendent-processor, han- 
dling fruits, vegetables and oysters. Permanent position. Ad- 
dress Box B-696, care of The Canning Trade. 


WANTED—A Man who is thoroughly familiar with Man- 
ufacturing Jams, Jellies, Marmalade, Peanut Butter, etc. He 
must have full knowledge of machinery required, also the in- 
stalling of same, State age, experience and salary required. 
Address Box B-707, care of The Canning Trade. 


WANTED—-Young married man of ability, experienced, as 
superintendent of New York State Canning plant packing prin- 
cipally vegetables; prefer one, however, who has knowledge of 
fruits; excellent opportunity for the right man. Reply Box 
B-718, care The Canning Trade. 


WANTED—A practical manager for Sweet Potato Can- 
ning Plant; already established, equipped and ready for busi- 
ness. Party must furnish first-class reference and invest at 
least $5,000.00 in the enterprise. Great opportunity. The 
R. E. L. McCaskill Co., De Funiak Springs, Fla, 


WANTED—Processor and Superintendent for packing all 
kinds fruits, etc. Factory built for making Sauer Kraut. We 
want to take up other lines; fine location and good opening for 
the proper man; prefer party who would take stock; located 
in Southwest Virginia. In the great produce section, where 
we can pack anything we want; located on main line Norfolk 
and Western R. R., have side track. The right man can be 
his own boss; open for business any time. Let us hear from 
you so we can give you reference and you can give us ref- 
erence. Box B-717 care The Canning Trade. 


WANTED—A bright, clean cut, young man who has had 
considerable brokerage selling experience. Must be a good 
correspondent and able to handle canned goods business 
through joint brokers in large markets. To such party there 
is an opening with an opportunity of becoming half owner 
with an established brokerage business, with an opportunity 
of selling the larger part of the output of a quarter of a mil- 
lion dollar cannery manufacturing a full line of staple canned 
goods, preserves, jellies and pickles. Party must be well 
recommended and capable of proving his worth. Interview 
can be arranged for at Cleveland, at Canners’ Convention. 
Address Box B-720, care The Canning Trade. 


TRIPLE (LIQUID) = CRYSTAL (DRY) 
ureka Solderin UX 
HALF BBLS. 16 LB. CANS 
KEGS 

YOU DO NOT EXPERIMENT WHEN MADE FROM BEST RAW MATERIALS 

YOU USE THIS FLUX. UNDER PROPER FORMULA. 
THE STANDARD FOR TWENTY YEARS. QUALITY ALWAYS THE SAME. 
— MANUFACTURED ONLY BY — 
MAIN OFFICE CLEVELAND, OHIO 
New York Boston, M rOMilwaukee, Wisc. 8.0. Randall's on THE GRASS HEM 
ew Yor oston, Mass waukee. ic . O. Ran ’s Son G ELLI C 

Cincinnatti, Ohio Chicago, 8t. Paul, Minn. Baltimore Toronto, On a Se. TP 
Birmingham, Als. St. Louis, Mo. Philadelphia, Pa. C. W. Pike Company ronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. San Francisco Hamilton, Ont. 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balto. 
No. 2% White Mammoth..8Out 

“Green, 

“White, Large.. Out 

Peeled,“ .. Out 

Green, 

a White, Medium... ...... 

Green, . 3 90 

White Small _.. ...... 

Tips White Sq .. 20 

“ Green, Sq.... 3 95 

BAKED BEANSt No. 1, P’ain.............. 
“1, In Sauce........ 80 

2, In Sauce........ 1 20 

3, In Sauce........ 190 
BEANSt—No. 2 String, Standard Green 95 

* Cat White 90 

10, “ 5 00 

- “ 2. White Wax Standard ...... 

Standards..... 2 00 

“  Soaked.......... 1 00 

“2, Red Kidney, Stand... ...... 
BEETSt—No. 8, Small, Whole............ 1 65 
“ 2, Standard,” Out 


CORNI—No. 2, Std. Ever., f.o.b. Balto. 1 10 
“ Evgr., f.o. b. Co.... 1 65 


“Std. Shoepeg f. 0. b. Co. 135 
‘*  Ex.8td.Shoepegf.o.b.Co. 1 45 
“ Ex.FcyShoepegf.o.b.Co. 1 50 
Std. Maine Style Balto. 1 10 
8td.MaineStylef.o.b.Co. 1 05 
Std. Maine Style..... 1 20 
“Fey. Mn. Style f.o.b. Bal. 1 35 
“Fancy f.o.b. County...... 1 40 
Extra Std. Western........ ..... 
“Standard Western......... ...... 
HOMINYS—NO. 8. Out 


3, Standard, Split......... 1 10 
MIXED VEGETA-) No. 2—12 Kinds..... 1 
BLES FOR SOUP]) 10 
OKRA 2, Standard............ 1 30 
TOMATOES! “ 3, 
PEAS!—No. 2, Early June Stand, Balto. 1 40 
‘* Stand. Early Junes Co. 1 30 


“Extra Sifted Baltimore 180 
Extra Fine Sifted 2 60 
** Early June Seconds...... 1 30 
“ Standard... ...... 
Extra Sifted ...... 
“Fancy Petit Pois........... Out 


PUMPKINI—No 3 Standard.. 
a 


10, 
SPINACH!—No. 
“ 10. 


N.Y. 
$4 50 


(t)Thos. J. Meehan & Co. 


(t)Jos. Zoller & Co., Inc. 


(§)E. C. Shriner & Co. 


New York prices corrected by our special Correspondent. 
CANNED VEGETABLE PRICES—Continued. 


Balto. 

SUCCOTASH!—No. 2, Green Beans...... 1 70 
“With Dry Beans 1 55 

New York 

SWEET POTATOES}]-No. 2, Standard 95 
‘* No. 3 Std.f.o.b.Balto 1 50 

Ks 8td. f.o.b. Co. 1 45 

9 Std.f.o.b ...... 

10, Std.f.o.b.Co. 5 00 
TOMATOES}- “No. 10, Fancy, f.o.b. Bal. Out 
Jersey, “ Fac’y ...... 
Stand., ‘* Balto 6 25 
Stand.. “ Co..... 6 2% 
3, Sani. 5% in. cans ...... 
Jersey, f.0. b. Co... Out 
Ex. Std., Balto. 190 
Stand, “ 1 70 
Stand. “ Co.. 1 70 
Seconds, ** Balto. 1 65 


“ 


Stand., “ Co... 120 
zi Seconds, “ Balto. 1 20 


Cal. 10s...... .. 
TOMATO PULPI-No. 10, Standard....... 3 75 
60 


CANNED FRUITS 
APPLES—No.10,/ Me. 
Mich. 
10,\ 


5 00 
f.0.b, Balto... 5 00 


APPLES}I-No. 10. /Md,, \ f.0.b. Co........ 5 
iss 10;( ) 


APRICOTS—No. 2%, Cala. Stand........ : 50 
BLACKBERRIES$—No. 2, Standard... 
“ 10, 
— 


2, Preserved... Out 
2, In Syrup.... 2 40 


Out 

Rea “ Stand. Water........ 2 90 

White 3 15 

Out 

Out 

Out 

PEACHES*—No. 2%, ‘Stand. L.C... 4 25 
“ Std. ... 4 65 


PEACHESt—No. 1, Ex. Pv Yellow 1 80 
2 Standard White..... Out 


Yellow... .....; 

Seconds, White ..... Out 
- No. 3, Standa.ds, White. 3 50 
Yellow 3 50 
Yellow 3 75 
Selected, Yellow..... 4 00 
be Seeonds, White...... 2 25 

Yellow... 2 50 

Pies Unpeeled........ 170 

No.10, “ Unpeeled........ 5 25 
PEARSt—No. 2, Seconds in Water........ ...... 
Standards “ 1 60 

in Syrup...... 2 00 
“ 3, Seconds in Water........ .... 


Maine................. Out. 


N.Y. 
Out 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y 

PEARSt—No. 3, Standards in Water.....175 Out 
Syrug....3@  ...... 
Ex. 25 3 30 
PINE- No. 2, Bahama Sliced Extra Out Out 
APPLE*- " Grate Out 
Sliced “ Std. Out Out 

Grated = ...... Out 
Ns * 2%, Hawaii Sliced Extra ...... 5 50 
= Stand. ...... 445 

“Stand. + 00 

Grated Extra Out 
10, “Stand. 33 50 

“10, Crushed Extra......... Out 12 50 

Eastern Pie Water.... Out... 

= Porto Rico.............. 10 00 11 00 
PLUMSt—No. 

RASPBERRIES§—No 2, Black Water.. Out Out 
-300 Out 

Black Syrup.. 325 Out 
STRAW- No. 2, Ex. Stan. Syrup.... Out Out 
BERRIES§— “ Preserved.............. se. Out 
‘ Extra Preserved....450 Out 

Standard............... Out Out 

“1, Extra Preserved.....2 35 Out 


10, Standard Water......16 75 750 


CANNED FISH 
HERRING ROE*—No. 2, Standard 
LOBSTER*—*4-lb. Flats 


1-Ib. 
OYSTERS§— 5-0z. Standards 
402. 
10-0z. 
6-02. 
SALMON*—No.1, 
1, 
4 
“1, Red Alaska, Tall 
%, 
Pink, Tall 2 30 
eS Medium Red, Talls... ...... 3 00 
SHRIMP:—No. 1%, Wet or Dry Out 
1 5 


CANNERS’ METALS 


5tol@tons 1to4tons 
PIG TIN—Straits 


SOLDER—Drop an: Bar...... 
Wire Coll... 
Wire Segments.... 


TIN PLATES F. OB. MILL 
14x20, 107 lbs., Base Coke Tin Plate.... 
14x20, 100 bs. ‘ Coke Tin Plate.......... 


| 
| 
410 170 
Out 85 
2 00 
4 00 Out 
Out Out 
Out Out 
Out Out 
Out Out 
425 7 00 
400 Out | 
as Out | 
185 
i. 
1 25 
45 
Out | 
Out | 
450 (| 
Out 
Out 
| 
2 15 | 
Out 
Out 5 75 5 75 | 
Out 
Out Out 
Out 
Out Out 
BLUEBERRIES—No. 10, Maine........... ...... 14 50 
CHERRIES$—No. 2, Seconds, Red......... Out ...... 
Out Out 
Out Out 
14 . Out 
Out Out 
300 
Out 
| 4 15 
Out 3 90 
1 50 200 
1 35 Out 
1 60 Out 
2 10 
| 270 Out 
2 40 Out 
1 40 Out 
Ous 355 
Out 3 60 
Out 
om Out Malacca 
| | FIGLEAD—Omahe or Federal. 8.0 
1% %x% 9x10 8xl 
85 250 
135 5 50 
4 25 8 25 
Out 
Out Out 
Out Out 


THE CANNING TRADE. 


American Can Company Can Prices 


Baltimore, January 6th, 1920. 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points, effective 
January 5th, 1920, subject to its confirmation and subject to change 
without notice. 


SANITARY Per M 
No. 10 ........ 77.00 


HOLE AND CAP 


Prices furnished upon application. 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


CARNAHAN 


The Sign of Quality 


COKE TIN PLATES 


If it is the BEST We make it 


The Carnahan Tin Plate 
& Sheet Co. 


CANTON, OHIO 


BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. . - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 
San Francisco 
Los Angeles 
Rolph, Mills & Co. - - 
Portland 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 
Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 


52 | 
| 
i 
—S 


WHERE TO BUY ‘ 


A List of the Machinery and Supplies you need and the Leading Houses that supply them. 


pple Paring Machines, See Paring Machines. 
estos Boiler and Pipe Covering. See Boil- 
er and Pipe Coveri ngs. 

Automatic achinery. See Cam- 
makers’ Machinery. 

Automatic Temperature and Time Controls. 
See Controllers. 

BASKETS *(wire) tai icking, et 
e), scalding, p' etc. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Meby. Co., Chicago. 

BELTS, carrier, rubber, wire, etc. 

La Porte "Mat & Mfg. Co., La Porte, Ind. 

Bean Cleaners. See Cleaning & Grading Mchy. 

Beans, Dried. See Pea and Bean Seed. 

Belting. See Power Plant Equipment. 

Benzoate of Soda, 

aA Boxes. See Baskets, wood. 

BLANCHERS, vegetable and fruit. 

Ayars Machine Co., Salem, N. J. 

K. Robins & Co., Baltimor 

Cang. Machinery Con Chicago. 

Blowers, pressure. See Pumps. 

BOILER COMPOUNDS. 

Jos. Dixon Crucible Co., Jersey City, N. J. 

Grasselli Chemical Co., Cleveland, Ohio. 
BOILERS AND ENGINES, steam. 

H. W. Caldswell & Sons Co. Chicago. 

Edw. Renneburg & Sons Co., Baitimore. 

A. K. Robins Co., Baltimore. 

Bottle Capping peneamnes. See Bottlers’ Mchy. 

Bottle Caps. See Cap 

Bottle Canes, wood. Seo "Boxes, Crates, Shooks. 

Bottle Corking Machines. See Bottlers’ Mchy. 

Bottle Fillers. See See Bottlers’ Mchy. 

BOTTLE LABELING MACHINES. 
Economic Mchy. Co., Worcester, Mass. 

BOTTLERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Crewn Cork & Seal Co., Baltimore, Md. 
Economic Co., Worcester, 
20th Century Mch ukee. 

BOTTLERS’ 
Karl Kiefer Mach, Co., TCincinnatl, Ohio. 
20th Century Mchy. Cour Milwaukee, Wis. 
Bottle Screw Caps. See Caps. 

Box Fasteners, box strap. 
Box Nailing Machines. 

BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baitimore. 
Box Co., Baltimore. 

H. Dreyer & Co., Baltimore. 

Box Co., Louisville, Ky. 

corrugated paper. See Corrugated Pa- 
er Products. 

Box ~~ i Machines, can. See Labeling Ma- 

es, can. 

BROKERS. 

J. M. Paver’ Co., 

artes Bros., ork City. 

J Zoller Co., Baltimore, Md. 

Buckets and Pails, fibre. See Fibre Con- 

ainers 

Buckets and Pails, metal. See Enameled Buc- 


Buckets, wood. See Connery 
BURNERS, oil, gas 

A. K. Robins & Co., a Hmore, 
BY-PRODUCTS, machiner 

Edw. Renneburg & Sons Co., *haltimore. 

Burning Brands. See Stencils. 

Buyers of Scrap Tin. See Detinning Plants. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 

Ams. Machine Co., Max, Bridgeport, Conn. 

Ayars Machine Co., Salem, N. 

20th Century Mch i Co., Milwaukee, Wis. 

Can Fillers. See Finling: 
CANMAKERS’ ERY. 

Ams. Machine Co., York City. 

sages & San. Can Mchy. Co., Los Cal. 

iss Co., Brooklyn, N. Y. 

Cameron Can Mchy Chicago. 

John R. Mitchell "Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers_and Markers. 

Can Lacquers. See Lacquer Manufacturers. 
CANNERY SUPPLIES 

Ayars Machine Co., Salem, N. J. 
e Goodell Co., Antrim 

Thos. F. Lukens Co., Philadelphia, Pa. 

A K. Robins & Co., Baltim 

Sheppard Supply & Equipment od Baltimore 

Sinclair-Scott Co., Baltimore. 

Sprague Cang. Mehy. Co.. Chicago. 

Zastrow Machine Co., Baltimore. 

Experts. See “Consuting Experts. 


Fidelity Can. Co., Baltimore. 

Heekin Can Co.. Cincinnati. 

Thos. F. Lukens Co.. Philadelphia, Pa. 
Phelps Can Co., Balt 1timore. 

Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


Consult the advertisements for details. 


Cans. fibre. Containers. 
CAN OPENE 

Goodell Co., Tete, N. H. 

Can Stampers. See Stampers and Markers. 

Can Testers. See Canmakers‘ Machinery. 
CAN-WASHING MACHINES. 

Morral Bros., Morral, O. 

Sprague Cang. Mchy. Co., Chicago. 

Capping Machines, bottle. See Bottlers’ Mehy. 
CAPPING soldering. 

Ayars Machine Co., Salem, N. J. 

Sprague Cang. Mchy. Co., Chicago. 

solderless. See Closing 


Capping Steels, soldering. See Cannery Supls. 
PS, bottle, tumbler, etc. 
Crown Cork & Seal Co., Baltimore. 
CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. Co., Cincinnati, Ohio. 
Link Belt Co., — = 
Cang Me Chicago. 
h Century Mchy. Wilwaukee, Wis. 
Cartons. See Corru ane Paper Products. 


Catsup Machine or the prepartory work. 
Mc for bottling, see Bottlers’ 
chy. 


Chain Belt Conveyors. See Conveyors. 
Chain, for elevating, conveying. See Con- 
veyors. 

Checks, employees’ time. See Stencils. 
CHOPPERS, food, fruit, mincemeat, etc. 
John E. Smith’s Sons Co., Buffalo, N. Y. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 

Circuit Breakers. See Electrical Appliances. 
& GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. 
Invincible Grain Cleaner Co., Shiver Creek, 


Sprague Cane. Mehy. Co., Chicago. 
& GRADING MACHINERY, 
peas, bean » seed, etc. 
Huntley Mfg. "Co., Silver Creek, 
Invineible rain’ Cleaner Co., Sliver Creek, 


“geott Co., Baltimore. 
Cang. Mchy. Co., Chicag: 
nouns, and Was hing’ Machines, bottle. 
See Bottlers’ Machine 
Cleaning Machines, can. ee Washers. 
Clocks, process time. See Contsullens. 
Closets, sanitary, equipment. 

CLOSING MACHINES, open top 
Ams. Machine Co., Max, New York City. 
se San. Can Mche. Co., Los Angeles, Cal. 

W. Bliss Co., Brooklyn, N. Y. 
Can Mehy Co., Chicago, Ill. 
Seattle-Astoria Iron Works. Seattle. Wash. 
Coated Nails. See Nails. 
Coils, copper. See Cooper Coils. 
Condense Milk Canning Machinery. See 
Milk Condensing Mchy. 

CONSULTING EXPERTS on canning. 
National Canners’ Assn., Washington, 
Controllers, for Cookers, Exhausters, ete. 

CONVEYORS & CARRIERS, canners. 

H. W. Caldwell & ooo Co., Chicago. 
La Porte Mat & Mfg. Co., "La Porte, Md. 
Link-Belt Co., Chicago 
N. J. Foundry ‘and ny Co., New York. 
Sprague Cang. Co., Chicago 
20th Century “Co., Wis. 
COOKERS, continuous, agitating. 
Ayars Machine Co., Salem J. 
Huntley Mfg. Co., Silver Creek, NY. 
A. K. Robins & Co., Chicag 
Sprague Cang. Mchy. Co., eth hicago. 
Cookers‘ retors. See Kettles, process. 
Costes. Fillers, corn. See Corn Cook- 
er- 
Coolers, vegetable and fruit canners. 
- COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 
Snrague Cang. Mchy. Co., Chica ge 
Copper Jacketed Kettles. See Ke’ tles, copper. 
Coppers, soldering. See Cannery Supplies. 
Corers and Slicers, fruit. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, Ohio. 
A, R. Robins & Co., Baltimore. 
Sprague Cang. Co., Chicago. 
CORN CUTTERS. 
Morral Bros., Ohio. 
A. Robins & Co. Baltimore. 
Spragwe Cang. Mchy. Co.. Chicago. 

CORN HUSKERS and SILKERS. 

Huntlev Mfg. Co., Silver Creek. ;: 
— Grain Cleaner Co., Silver Creek, 
N. 


Morral Bros., Morral. Ohio. 
Peerless 
an 
Agitators. See Corn Cooker- 
Filers. 
Corn Seed. See Seeds. 


CORN SHAKERS (in the ="): 
Ayars Machine Co., Salem, N. 
Sprague Cang. Mchy. Co., Chicago, 

CORN WASHING MACHINES, 
Peerless Husker Co., Buffalo. 


CORRUGATED PAPER PRODUCTS. 
e auc Co., Sandusky, 
Stecher Litho Co., NN. ¥. 
U. S. Ptg. & Litho Co., Norivood, Ohio. 
Counters. See Can Counter 
Countershafts. See Speed Heauiating Devices 
Pes ig: and ing machines. 
K. Robins & Co., Baltimore. 
Sprague ane, Co., Chicago. 
Zastrow Machine ‘Ca, Baltimore. 
CRATES, Iron 
Edw. Renneburg Sons Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String ean Mchy. 
Dating Machines. See Stampers and Markers 
DECORATED TIN (sen Cans, Caps, etc. 
American Can Co., New York. 
Crown Cork & Seal Co. Baltimore. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 
Disinfectants, non-odorous. 
Distilling and Filtering apparatus. 
DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Link Belt Co., Chicago 
Double- Seaming Machines. = Closing Mchs. 
DRYERS, drying machine 
Edw. Renneburg & Sons Gu Baltimore. 
ELECTRICAL MACHINER 
Westinghouse Electric & Mig: Co., E. Pitts- 
burgh, Pa. 
ELEVATORS, Warehouse 
Employees’ Time Checks. See Stencils. 
BUCKETS, PAILS, etc. 
K. Robins & Co., Baltimore - 
ee. Steam. See Boilers and Engines. 
a -lined kettles. See Tanks, glass- 


EVAPORATING MACHINERY. 
Edw. Renneburg Sons Co., Baltimore. 
Evaporating Pans. See Jacketed Pans. 
EXHAUST BOXES. 
Ayars Machine Co., — N. J. 
Peerless Husker Co., Buffalo. 
eppard Supply quipment Co., Baltimore 
Sprague Cang. Mchy. Co., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies, 
Farming Machinery. 
Fertilizers. 
FIBRE a for food (not her- 
meticall 
American Can n York. 
Hinde & Dauch Paper Co., Sandusky, te 
FIBRE PRODUCTS, boxes, boxboard, 
Hinde & Dauch Paper Co., Sandusky, ‘oho. 
Fillers and Cookers. See Corn ookers- 


Fillers. 
Filling Mches, bottle. See Mehy. 
FILLING MACHINES, 

Ayars Machine Co., Salem, 
Huntley Mfg. Co., Silver Creek, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co.,’ Baltimore. 
Sheppard Supply & & Equipment Co., Baltimore 
Sinclair-Scott C altimore. 
Sprague Cang. Wo Co., Chicago. 

Stickney, Portland, Me. 
20th Century Mchy. Co., Milwaukee, 
Wis. Chair Co., Port Washington, Wis. 
Filling Mockine, syrup. See Syruping Ma- 


chine 
FINISHING MACHINES, catsup, etc. 
pangeenkamp. Indianapolis. 
A. K. Robins Co. altimore. 
Sinclair-Secott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
h Century Co., Milwaukee. 
soldering. 
Co.. Cleveland, Ohio. 
Thos. F. Lukens Co., Philadelphia, Pa. 
Food Choppers. See Choppers. 
Friction = Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mehy, 


Fruit Parers. See Paring Machines. 
FRUIT PITTERS and 
The Goodell Co., Antrim H. 
Huntley Mfg. Co., Silver ‘Coa N. Y. 
Sprague Cang. Mehy. Co. Chicago 
Furnaces, soldering. See Burners. 
Gasoline Firenots. See Cannery Supplies 
Gauges. pressure, time, etc. See Power Piant 


EA 
H. W. Cadwell “& Son Co., Chicago. 


| 

| 

American Can Co., New York. 

t Atlantic Can Co., Baltimore. 

' W. W. Boyer & Co., Baltimore. 


a4 WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfgrs. 
A. K. Kobins & Co., Baltimore. ’ 
Sheppard supply & Equipment Co., Baltimore 
H. Stickney, Portland, Me, 

Sprague Cang. Mchy. Co., cena. 

Generators, electric. See motor: 

Glass-lined Tanks. See Tanks, “glass-lined. 

Glue for sealing fibre boxes. 

Governors, steam. See Power Plant Equip. 

Grading Mches. See Cleaning and Gr’d’g Mchy. 

Gravity Carriers. See Carriers and Con- 
veyors. 

Green Corn Huskers. See Corn Hus 

Green Pea — See Cleaning a "Grad- 


ing Me 
Hoisting Carrying See Cranes. 
HOMINY MAKING machin 


Sprague Cang. Mchy. Co., Chicago. 

20th Century Mchy. Co., Milwaukee. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Hydrometers (for Ts. the Density 
of Syrups, Brines, etc.). See Microsco- 
pic Apparatus. 

Ink, can stamping. See Stencils. 


INSURANCE, canners 
Exchange, B. Warner, 


ago. 
Jacketed Kettles. See mega copper. 
JACKETED PANS, steam. 
F. H. Langsenkamp, “Indianapolis, Ind. 
Sprague Cang. Mchy. Co., Chicago. 
Jars, fruit. See Glass Bottles, ete. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 
KETTLES, copper, or jacketed. 
H. Langsenkamp, Ind. 
Sprague Cang. Mchy. 
Kettles, enameled. 
KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Edw. Rennebur & Sons Co., gaan 
A. K. Robins Co., B 
Schaefer Mfg. Co., sberlin, 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 
KNIVES, miscellaneous. 
Goodell Co., Antrim, N. H. 
A. K. Robins .; Co., Baltimore. 
Sprague Cang. Mch y. Co., Chicago. 
KRAUT MACHINERY. 
John E. Smith’s Sons Co., Buffalo, N. Y. 
Sprague Cang. Mchy. Co., Chicago. 
LABEL Manufacturers. 
Calvert Lithograph Co.. Detroit. 
. Gamse & Co., Baltimore 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co.. Baltimore. 
Stecher Litho. Co., Rochester, BS 
T. §S. Printing & Litho. Co., Norwood, Ohio. 
Virginia Canners Exchange, Roanoke, Va. 
LABELING Machines, bottle and ie. 
Economic Machinery Co.. Worcester, 88. 
LABELING MACHINES, can, 
Economic Machinery Co., Worcester, Mass. 
Fred. H. Knapp Co., Baltimore, Md. 
Morral Bros., Ohio. 
LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
MEAT CANNING Machinery 
Ams. Machine Co.. Max, New 5 York City. 
Meat Choppers. See Choppers 


Microscopic Apparatus 
CANNING MCHY. 


cago. 
See. "Tanks, glass-lined. 


LK CONDENSING & 
Ams Machine Co., Max, New_York City. 
Ayars Machine Co.. Saiem, N. J. 

Mfg. Co., Berlin, Wis. 
rague Cang. Mchy. Co., 
WK R. Stickney. Portlan d, 
20th Century Mchy. Co.. Milwaukee, Wis. 
MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 
Supply & tee Co., Balti 
eppar upply quipment Co., Baltimore 
Molasses Filling Machines. See Filling Ma- 
chines. 
MOTORS, electric. 
Westinghouse Electric & Mfg. Co., Bast 
Pittsburgh, Pa. 
Nailing Daackines. See Box Nailing Machines. 
Nails. wire, cement coated, etc. 
OYSTER CANNERS’ MACHINERY. 
Fdw. Renneburg & Sons Co.. on. 
Sprague Cang. chy. 
Packers’ Cans. See Can 
Pails. tubs, ete., fibre. See Fibre Containers. 
PAINT 


NT. 
Jos. Dixon Crucible Co., Jersey City. N. 
Paper Boxes. See Cor ated Paper Products. 
Paper Cans and Containers. See Fibre Con- 
tainers. 
Paraffined or Waxed Papers. 
Paring Knives. See Knives. 
PARING MACHINES. 
The Goodell Co.. Antrim. N. H. 
Sinclair-Seott Co.. Baltimore. 
PASTE, canners’. 
Commercial Paste Co.. Columbus. O. 
F. H. Knann Co.. Baltimore. 
PEA and BEAN SEED. 
J. Bolgiano & Sor, Baltimore. 
A. J. Brown Seed Gran‘ Rapids, Mich. 
TD. Landreth Seed Co.. — Pa. 
Leonard Seed Co.. Chica 
J. B. Rice Seed Co., Cambridge, 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 

Frank Hamachek, Kewaunee, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible rain Cleaner Co., Silver Creek, 


Sheppard Supply & Equipment Co., Baltimore 
rene. Mchy. Co., Chicago. 
K. Robins & Co., Baltimore. 

Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 
Pea Harvesters. See Farming Machinery. 
Pea Hullers and Viners. 
Pea Vine Feeders. 

PEELING 
Goodell Co., Antrim H. 
Peach and Cherry Mbitiers See Fruit Pitters. 


PEELING MACHINES. 
Goodell Co., Antrim, N. 
Sinclair Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., ‘Salem, N. J. 
Link-Belt Co., Chicago 
Sprague Cang. Mehy. Co., Chicago. 
Perforated Sheet etal. See jieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Canners’ 
Mehy. 
PINEAPPLE MACHINERY. 
Spragne Cang. 
Zastrow Mchy. sltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’ 
POWER PLANT Eg 
H. W. Caldwell & Son Co., Chi 
Joseph Dixon Crucible Co., Jersey City, N. J. 
Link-Belt Co., Chicago 
Sheppard | Supply & agg Co., Baltimore 
Weller Mfg. Co., Chicago. 
Woemingbeune Electric & Mfg. Co., E. Pitts- 
burgh, Pa. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., “oH 
Sprague Cang. Mchy. Co., Chica, 
20th Century Mchy. Co., iiniwaukee, Wis. 
PULP MACHINERY. 
H. Langsenkamp, Indianapolis. 
K. Robins & Co. ; 
Seott Co., Baltimore. 
Sprague Cang. chy. Co., Chicago. 
20th Century Mchy. Co., ianiwauikee, Wis. 
PUMPS, air, water, brine, s 
Ams Machine Co., Max, New York City. 
Refri Machines. 
Regulators for Cookers, etc. See Conteotiere. 
Retort Crates. See Kettles, proces: 
Retorts, steam. See Kettles, process. 
Instruments. 
Rubber Stamps. See Stencils. 
Saccharometers syrup testers). 
scopic Apparatus. 
Salt, canners’. 
<a Cleaner and Cleaner. See Cleaning 
om 


See Micro- 


Senttary’ open top) cans. See Can 

Sardine ER ves and Scissors. See "Knives. 
SALT, canners. 

Colonial Salt Co., Chicago, Akron, Ohio. 
SCALDERS, tomato, etc. 

Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co., Silver Creek, N. 

Edw. Renneburg & Sons Co., Baltimore. 


Sprague Cang. 
Weller Mfg. Co., Chicag 
Scalding and Picking Berke. See Baskets. 
Scales, counter, factory, platform, wagon. 
Scrap Tin Buyers. ee ponaaing Plants. 
Screw Caps, bottle. See Cap 
Sealing Machines, bottle. Seo. Bottlers’ Meby. 
Sealing Machines, sanitary cans. See Closing 
Machines. 

SEEDS, canners’, all varieties. 
J. Bolgiano & Son, Baltimore. 
A. J. Brown Seed Co., Grand Rapids, Mich 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago. 
Livingston Seed Co., Columbus, _- 
W. C. Pressing & Son Norwalk 
J. B. Rice Seed Co., Cambria 
Separators. See Pea "Canning chy. 

SHEET METAL WORKING Machinery. 
Ams Machine Co., Max, New York City. 
Cameron Can Mehy. Co., oe Til. 

Shooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS 
Huntley Mfg. Co., Silver Creek, 
Sprague Cang. Mchy. Co., age. 
20th Century Mchy. ee, Wis. 
SILKING MACHINES, 

Huntley Mfg. Co., Silver. "Creek, 
Grain Cleaner Co., ‘Silver Creek, 


Sprague Cang. Mchy. Co., Chica 
Slicers, fruit and vegetable. See "Covers and 
Slicers. 
SOLDER. 
Thos, F. Lukens Pa. 
Sorters, pea. See Cleaning rading Mchy. 


SPEED ey DEVICES (for Ma- 
chines, drives, 
Huntley Mfg. Silver Creek, x. 
Sinclair Scott & Co., Baltimore. 
STAMPEKS AND MARKERS, 


can, 
- Ams Machine Co., Max, New "York City. 


Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Kettles. 

Covering. See Boiler and Pipe 
ove’ 

Steam Retorts. See Kettles, process. 

Stencil Cutting Machines. 


STENCILS, marking pots and _ brushes, 
checks, rubber and steel type, 
burning brands, etc. 
A K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
STIRRERS FOR KETTLES. 
H. Langsenkamp, 
Stools, adjustable. 
Storage Warehouses. 
STRING BEAN MACHINERY. 
Huntley Mfg. Co., Silver Creek, N. 
es Grain Cleaner Co., Silver Creek, 


K. Robins & Co., Baltimore. 
Sp prague Cang. Mchy. Co., Chica 
20th Century Mchy. Co., ultwauk, ee, Wis. 
SUGAR, CANNERS’. 
American Sugar Refining Co., New York. 
—— engine room, line shaft, etc. 

ower Plant E uipment. 

Supe House and General Agents. See Gen 


Agents. 
Switchbearts. ‘See Electrical Appliances. 
SYRUPING MACHINE, 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
20th Century Mchy. Co., Milwaukee, Wis. 
Syrup Testers See Micro 
scopic Apparatus. 
Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 
Ams Machine Co., Max, New York City. 
F. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, 
Sprague Cang. Mchy. Co., Chicago. 
glass lined steel..: 
Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
W. E. Caldwell = Louisville, Ky. 
Temperature Gauges. See Recording Instru 


men 

Temperature Regulating Apparatus. See 
ontrollers. 

Testers, can. See Canmakers’ Mch 

Thermometers. See pparatus. 

Ticket Punches. See Stencils 

Time Controllers. process. Bee Controllers. 


anmaker 
Sheet and Tin Plate Co., Pitts- 
ur 
Carnaban "Tin-Plate and Sheet Co., Canton, O. 
Tipping Machines. See Capping "Machines. 
Ayars Machine Co., Salem, N 
Huntley Co., Silver "N. Y. 
Robins & Co., Baltimore. 
Cang. Mchy. Co., Chicago.’ 
Tomato Seed. See Seeds. 
TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
Machines. See Farming 
achinery 
Transmission Machinery. See Power Plant 
ment. 


Trucks, Platform, etc. See Factory Trucks. 
Trucks, Auto. See A Trucks. 

Tumblers, glass. Bottles, ete. 
Turbines. See Electrical Machi mney. 
Variable Speed Countershafts ee Speed 

Regulators. 
Vegetable Corers, etc. Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Vinegar Meny. and Supplies. See Cider Mak- 
ers’ Mc 

Vinegar Testers. See Microscopic Apparatus. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS 

Frank Hamachek, Kewaunee, Wis. 

Warehouses. See Stora ge. - 

Washers, bottle. See Bottiers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 
WASHERS, can and gar. 

Ayars Machine A, alem, N. J. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Baltimore. 
WASHING MACHINES, corn. 

Peerless Husker Co., Buffalo 

Washing and Scalding Baskets. See Baskets. 
wane and Purifiers. See Distilling 

ppa 
Waxed or Parafined Paper. See Paraffined 


‘aper. 

Washing “Machines, can and contents. 

Seely Bros., Blaine ash, 

Windmills and Water Bepoly Systems. See 
Tanks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Basket 

Weapeers, paper. See Paper 


roducts. 
wrapping Machines, ean. See Labeling Mchs. 
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TRADE MARK 
FOR 


FIBRE BOXES 


A SYMBOL 


of quality—the mark of a high endeavor in the industry of 
manufacturing corrugated and solid fibre shipping boxes for 
canned goods. 


A GUIDE 


to the canner—the knowledge that his container is a product 
that will fulfill every transportation demand. 


A PLEDGE 
to the canning industry—of the maintenance of a high stan- 
dard of fibre shipping cases and of the raw materials entering 
into their construction. 


For Canned Goods we recommend a corrugated or 
solid fibre box of better and stronger specifications than 
the minimum requirements. When these standards 
are adhered to, complaints are avoided. 


By using Fibre Containers on Canned Tomatoes to 
Europe the United States Army made a reduction of 
10% to 15% in the nurnber of packages set aside on 
account of damage. Reduced the weight of the ship- 
ments about 10%. Saved 17% in ship room and storage. 


Realize the advantage offered, make the Container Club 
standard your standard. 


The Container Club 


tat 


An Association of Corrugated and Solid 
Fibre Box Manufacturers 


General Offices: 


608 S. DEARBORN STREET 
CHICAGO, ILLINOIS 
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CONTINENTAL 


CAN 


INC. 


ESTABLISHED 1878 


SUBSCRIPTION: 


U. S.... $3.00 per year 


THE CANNED FOOD AUTHORITY OF THE WORLD Canada. $4.00 per year 


Foreign $5.00 per year 
Entered ew second class matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 


Vel. 43 Published at BALTIMORE, (every) MONDAY JANUARY 19, 1920 No. 21 


CANS and SERVICE 


It isn’t always the problem of cans, 
but cans plus service. When the 
pack is on, service is of equal impor- 
tance; in fact it is an inseparable 
part. The ability to serve as well 
as to manufacture, must always be 
the real test in the problem of effi- 
cient can distribution. 


AMERICAN CAN COMPANY 


NEW YORK 


Chicago Baltimore Portland, Ore. 
San Francisco Hamilton, Canada 


The 43rd Year 
OF 
| 
| 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 
Baltimore . Md. 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS. CANS. 
BOXES, PACKERS’ SUPPLIES, BROKERS 


205-206-207 Phoenix Bidg. 


‘PHONES: 
@®, PAUL 1140 & 4484 BALTIMORE, MD. 


& 


CANNED GOODS EXCHANGER 
Year 1919-1920 


President, BENJAMIN HAMBURGER 
Vice-President, Joun R. BAInEs 
Treasurer, LE LANGRALL Secretary, Wu. F. Assavu 
COMMITTEBS: 
Executive: Cuas. G. SummeERs, JR. 
F. A. Torscu 
Arbitration: H. P. StRASBAUGH F. A. Curry 
C. J. GEo.N. NumsEen J. PRESTON WEBSTER 
Commerce: D. H. STEVENSON HamMPpTon STEELE 
C, E. F. THomas J. O. LANGRALL 
Legislation: E.C. Wurtz J. ¥F. Hicks Gro. T. 
Gro. N. J.8. Gress 
Claims: Frup W. LaNeRALL 
A.J. Jas. B. Puatr Jno. W. 
Hospitality: W. E. H. W. Kresge 
A. SINDALL Rost. A. RousE 
Brokers: Jno. R. Barnes HERBERT C. ROBERTS 
Wma. GREOET 
Agriculiure: SILVER 
T. 
Cownsel: Evi FRANK 
Chemist Cuas. GLASER 


Epw. A. Kerr 


H. A. StRasBavuGH 


Our New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity 

Speed 


Lack of Spill 
Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 
WHEELING CAN DEPARTMENT 


A. A. MORSE, General Manager 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 


Eastern District Sales Manager: 
0. DAY, 
Fulton, N. Y. 
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THE Canning TRADE 


Bolgiano’s 
“Greater Baltimore” 


THE WORLD’S BEST CANNING TOMATO s 


“GREATER BALTIMORE’ TOMATO 


Selected Stock $3.50 per Pound, Shipped when You Desire 
We offer a Limited Amount of our Extra Selected Stock 
Seed Saved Entirely from Crown Set Fruit of the Most Prolific Plants at $4.00 per pound 


For Fitteen Years 


Bolgiano’s ‘“‘ Greater Baltimore’’ Tomato 


Has been Grown in Every State in the Union and Has Proven its Superiority as a Wonderful 


Canner. 
A 22 Ton Tomato 


First in Yield—First in Quality—First in Profits—Beautiful Brilliant Red Color 
Ripens Evenly Right Up to Stem—Firm, Solid and Meaty—Vines are of Vigorous Growth 
| Free from Blight, Wilt and Disease—Heavily Laden With Fruit 


| Put Up in Any Size Packages to Suit Your Needs— Without Extra Charge 
Terms: 2% 30 days or 90 days net. Shipment at any time 


J. Bolgiano & Son 


ESTABLISHED GROWERS OF PEDIGREED TOMATO SEED TRUSTED 
1818 OVER 
Baltimore, Md., U. S. A. CENTURY 


1. 7-20 See Our Advertisement on Other Side 
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THE Canning TRADE 


“John Tomato 
An Extremely Early Tomato 


Produces Perfect, Solid, High Crown, Beautiful Brilliant Red Tomatoes in 30 Days from Large, Strong, 
Well Matured Plants, Grown in Veener Bands with Roots Undisturbed. 


> 
a 
“JOHN BAER’’ TOMATO PERFECT BLOSSOM END : PERFECT STEM END 


BOLGIANO’S PERFECT TYPE FREE FROM SCAR FREE FROM CORE AND BLEMISHES 


We are Sole Distributors of the Originator’s Stock of “John Baer’’ Tomato. 
Beware of Imitations and Substitutes. 
*John Baer’ Tomato $6.00 per Pound 


Wholesale Prices to Canners Only 
Terms; 2% 30 days or 90 days Net. Shipment at any time, 


PER LB PER LB. 
$20.00 Bolgiano’s New $2.50 
Greater 3.50 I, X. L., Bolgiano’s Extra 3.50 
Greater Baltimore (Special Stock) -----...--- 4.00 Bonny Best (Purest Stock)--.........-..--.--.---- 8.00 
My 6.50 Livingston’s 2.50 
My Maryland (Special Stock) 7.50 4.00 
The Great B. B.—Bolgiano’s Best-.--.......--- 3.00 Maule’s Success....----------------- 2.50 
Red Rock, Extra Fine Stock-..-.-..------........ 3.00 Kelly Red or Wade....---- 3.50 
Red Rock, (Special Stock) ---------...------------ 3.50 Livingston’s Favorite-..-......----...--.....- 2.50 
Livingston’s New Stone (Pure) 2.50 3.00 
Livingston’s New Stone (Special) -----------. 3.00 Spark’s Earliana (Langdon’s)---......----..-.--- 3 00 
Burpee’s 2.50 Chalk’s Jewel (Pure)---- 
GREEN POD BEANS COBEN As Per Lb 
Refugee or 1,000 to 15 Stowell’s Evergreen 10 Ex. Alaska 15 
Henderson’s Bowntiful ............ 14 Narrow Grain Evergreen ........... 10 Ameer Extra 
14 Country Gentleman 12 Horsford’s Market Gardener........ 20 
Burpee’s Stringlesg 14 Gillespies Early Neck.............. 10 20 
Early Red 15 White Evergreen .10 BEETS 
Black Valentine 14 Early Blood 35 
Davin 15 Bloomsdale Savoy, 1919 Crop....... 15 Dark Red Egyptian 
17 Copenhagen Market 3.00 Chicago Picklin 50 
Burpee’s Large Bush .............. 22 2.40 Pittsburg Pickling ........... 
J. Bolgi & S 
‘ olgiano on BALTIMORE, MD., U. S. A. 


U. 8. Food Administration License No. G-06237 See Our Advertisement on the Other Side 
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THE CANNING TRADE. 


AYARS NEW PERFECTION 
PEA AND BEAN FILLER 


Simplest Fills 
Smallest Peas 
Fastest Baked Beans 


Lima Beans 
Red Kidney 


Fewer Parts 


Than Any 
Beans 
Other Filler ; 
Hominy 
Made Etc. 


PATENTS PENDING 


Used in Maryland, New Jersey, Wisconsin and New York States 
During the Past Pea Season with Great Results 


MarKEsan, Wis., Dec. 8, 1919. 
Ayars Machine Co., Salem, N. J. 
Gentlemen: . 

With reference to your New Perfection Pea and Bean Filling Machines. 

We used one of these machines during our 191$ season in canning peas, and we have 
this to say for the Filler. We were entirely satisfied in every ite and we feel that we can 
not say anything too good for them. The machine gave no trouble whatever, and placed 
the peas in the cans in much better shape than any machine we had ever used before. 

The fact that you now have our order for two more of these machines for immediate 
delivery should suffice to assure you of our entire satisfaction. 

Yours very truly, 
GRAND RIVER CANNING CO. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, nes jerey. 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 
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4 THE CANNING TRADE. 
OM EB oF tHE InN TS ’’ 
OF ADVANTAGE ON 


55 
The “RANGER” APPLE PARER 

Some machines running for past 
DURABILITY fifteen years 
STRAIGHT LINE Patented feature permitting perfect 
CORING SPOON alignment with fork 
HARPOON SPOON Fewer apples split. (patented) 
WIDE PARING KNIFE { Pares close at both ends of apple 


without overlapping 


EVERY BEARING BUSHED Bushings quickly replaced to keep 


perfect bearing 


SIMPLIFIED REEL Spindles quickly replaced 
CONVENIENT CONTROL 
CLUTCH Adjustable with steel teeth 
IMPROVED KNIFE ARM Instantly removed or replaced 


It Costs a Lot More to Build but 
Little More to Buy 


ASK FOR CATALOGUE 


GOODELL COMPANY, 91 Main Street, Antrim, N. H., U. S. A. 


THE CANNING TRADE. 


FIRE INSURANCE ACTUAL COST 


CANNERS EXCLUSIVELY 


OVER $425,000 ACTUALLY SAVED DURING 1919 


This amount refunded to the Subscribers represents 
the actual saving they made in the cost of their fire 
insurance for the year through 


Canners Exchange Subscribers 
at Warner Inter-Insurance Bureau 


This co-operative plan offers an opportunity 
for Every Responsible Canner to Obtain. 
More Actual Insurance 
Stronger and Better Protection 
Expert Insurance Service 


For a little more than 4% the customary premium 
—Over 1200 Canners now insured— 
—Twelve years of demonstrated success— 


—Officially endorsed by the National Canners Ass’n.— 


For information on any point in connection 
with your fire insurance, Write 


LANSING B. WARNER, Incorporated 
104 S. Michigan Avenue Chicago, IIl. 


See that your Insurance is Increased so as 
to cover your present high values 
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The 
IDEA 


National Canners Association “4 


THE CANNING TRADE. 7 


The idea of the campaign of the National 
Canners Association is INSPECTION—plus 
- identification of inspected canned foods 
a CERTIFICATE—plus EDUCATING 


the public to be guided by the certificate 
in buying. 


Any brand of canned foods inspected by the 
Association can secure the certificate for each can 


of product meeting the Association’s requirements. 


The certificate will be available for the 1920 
output of canned foods. 


It will be advertised to the consumer when 
the various kinds of certified products shall have 
reached the grocers’ shelves. 


Meanwhile the advantages of canned foods and 
the Inspection Service will be advertised, and the 
public mind prepared for the announcement of 
the Certificate. 


Make sure that back of your goods you have 
this, the greatest power for an increased turnover 
that has ever been loosed in the canned food 
business. 


A nation-wide organization formed in 1907, consisting of 
producers of all varieties of hermetically sealed canned 
foods which have been sterilized by heat. It neither 

produces, buys, nor sells. Its purpose is to assure, for 
mt : | the mutual benefit of the industry and the public, the 
WAS GTO Ay 5 D C best canned foods that scientitie knowledge and human 


skill can produce. 
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2 THE STANDARD PEA AND BEAN MACHINERY 
OF THE WORLD 
mu 
mu 
Pu 
5 
Sprague-Reynolds Thistle Separator 
4] 
nu 
4} 
ru 
ru 
| 
Al 
: 
4 Sprague-Reynolds Sanitary Elevator i 
and Conveyor 
4 Enameled Brine and 
Ln 
Syrup Tanks i 
” 
Sprague “Model 18’ Pea and i 
4 Bean Filler 
i 
nu 
un 
E Glass Model Pea Picking Table Sprague-Glass Pea Washer 4 
nu 
E These Machines Meet Every Requirement of Food Inspectors 4 
# MANUFACTURED, SOLD AND GUARANTEED BY i 
i SPRAGUE CANNING MACHINERY COMPANY i 
222 North Wabash Ave 
Eastern Agency: Avenue, Chicago Eastern Representative: 
- Sheppard Supply & Equipment Co. Geo E. Pellam, 
- 48 So. Charles St., Baltimore 721 Franklyn St., Rome, N. Y. 
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THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


: “HOUSE OF CANNERS SPECIALTIES” 
N 
The SHEPPARD SUPPLY & EQUIPMENT CO. ; 

Machinery and Mill Supplies 
N. W. Corner Charles and Lombard Streets : 
BALTIMORE, MD. | 
WE EQUIP YOUR CANNING FACTORY FROM CELLAR 10 ROOF : 

SPRAGUE CANNING MACHINERY CO. 
CHICAGO, ILL. 
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YOU KNOW IT! 


SA sures : 


Filling your cans by hand costs money 
that otherwise would count as profit. 


MoniToR CAN FILLER 


But here is an inexpensive 
machine which does this work. 
rapidly—more effectively and at 
practically no expense. 


BUY IT—IT IS A COST REDUCER 


Another faithful servant of the pea packer 
who will let it work for him. Runs right 
along. Taking out the refuse and putting 
quality in your pack. 


THANKS TO SO MANY OF 
YOU WHO ARE PLACING 
YOUR ORDERS NOW. YOU 
WILL BE READY. 


The Pea Packer of Today needs “Up 
to the Minute” Machines. When he 


installs Po he gets machines 
of that character. 


No Worry—No Fussing—Just Honest Service of the Profit Earning Kind 


HUNTLEY MFG. CO., Ltd. 


| SPECIAL AGENTS 
A. K. ROBINS & CO., Baltimore, Md. BROWN, BOGGS & CO., Hamilton, Ont. 
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